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F Facts about Euro Fair Statistics

The 2005 edition contains the audited statistics of 1,488 trade fairs and
exibitions from 20 countries, including

Austria 31 Hungary 24 Slovak Republic 38
Croatia 25 Italy 157 Slovenia 2
Czech Republic 74 Moldova 1 Spain 355
Denmark 13 Poland 71 Sweden 67
Finland 101 Portugal 48 Switzerland 5
France 131 Romania &4 Ukraine 32
Germany 262 Russia 47

At these trade fairs a total of 524.782 exhibitors, 51,3 million visitors and
21,9 million sq.m. rented space were registered. 39 % of the trade fairs
address themselves to trade visitors, 30 % to private visitors and 31 %

to both target groups.

The UFI — The Global Association of the Exhibition Industry estimates that all
trade fairs in Europe have around 1,5 million exhibitors and 160 million visi-
tors. That means that the audited trade fairs presenting detailed figures in
Euro Fair Statistics, represent one third of the European trade fair market.
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The economic relations between the individual European nations are becoming
more intense year by year. As a result there is an increasing need for informa-
tion about the economies of other countries. Because trade fairs and
exhibitions play a very important role in external trade, companies and
associations have a keen interest in reliable information about foreign trade
fairs. This report's aim is to satisfy this need. It includes audited and compara-
ble statistical data for about 1.488 events in Austria, Croatia, the (zech Republic,
Denmark, Finland, France, Germany, Hungary, Italy, Poland, Portugal, Romania,
the Slovak Republic, Slovenia, Spain, Sweden, Switzerland and Ukraine. Thus
the auditing-organizations from the countries involved wish to make a contri-
bution to making trade fair planning at an international level simpler and more
rational. In the next few years they intend to include further countries in which
the trade fair statistics will also be audited.

The statistics listed in this report were audited in Austria, Croatia, the Czech
Republic, France, Germany, Hungary, Poland, Portugal, Romania, the Slovak
Republic, Slovenia, Spain, Sweden and Ukraine by independent public
accountants, in Denmark, Finland, Moldova and Russia by independent audit-
ing-companies, in Italy by the Committee of the Conference of Italian Regions
and Autonomous Provinces, in Switzerland by the Swiss Office for Trade Promo-
tion. The figures which have been reproduced on the following pages have
been collected in the individual countries according to practically identical
criteria. Differences can be seen in the definitions of the exhibitor, space and
visitor figures.

Comprehensive statistical material and further information about the individual
events can be obtained from the respective auditing-organizations. In addition
to this report which is intended to provide an initial review, they publish their
own reports in the native languages and further translated versions.




FThe figures listed in this report are under control of:

AFE - Spanish Trade Fair
Association

C.I. Albadalejo, 4/Bajo, Oficina 28

E-28037 Madrid, Spain

Phone: +34 915 62 10 22, Fax: +34 915 64 42 73
e-mail: info@afe.es, www.afe.es

Association for Voluntary Control of Fair
Statistics (FKM-Austria)

Messeplatz 1

A-1021 Vienna

Austria

Phone: +43 (1) 72 72 00, Fax: +43 (1) 72 72 04 43
e-mail: info@messe.at, www.messe.at

The Danish Audit Bureau of Exhibitions
and Fairs

Badstuestraede 20

DK-1209 Copenhagen K, Denmark

Phone: +45 33 12 38 10, Fax: +45 33 91 08 10
e-mail: do@do.dk, www.do.dk

FUTFO - Finnish Union of Trade Fair
Organizers

c/o Turku Fair Center Ltd.

P.0. Box 57, SF-20201 Turku, Finland
Phone: +35 8233711

Fax: +3 58 22 40 14 40

e-mail: info@turunmessukeskus.fi
www.turunmessukeskus.fi

Statistical Audit Bureau for General and
Spezialized Fairs and Exhibitions (0JS)

1, Rue Friant

F-75014 Paris, France

Phone: +33 (1) 53 90 20 11, Fax: +33 (1) 53 90 20 19
e-mail: r.neveux@foiresaloncongres.com
WWW.0js.asso.fr

Society for Voluntary Control of Fair and
Exhibition Statistics (FKM)

Littenstrasse 9

D-10179 Berlin, Germany

Phone: +49 (30) 2 40 00-0

Fax: +49 (30) 2 40 00-3 40

e-mail: info@fkm.de, www.fkm.de

CENTREX - International Exhibition
Statistics Union

Albertirsai dat10.

H-1101 Budapest, Hungary
Phone/Fax: +36 (1) 26 36 368
e-mail: info@centrexstat.org
www.centrexstat.org

Conference of Italian Regions and
Autonomous Provinces

Inter-Regional Trade Fair Coordination
Committee / c/o Regione Liguria

Via D'Annunzio, 113, 16121 Genova, Italy

Phone: +39 (010) 5484976, Fax: +39 (010) 5484670
e-mail: daniele.barrani@regione.liguria.it

BDO Binder & Co.

Avenida da Republica 50-10°

P-1069-211 Lisbon, Portugal

Phone: +351 217 99 o4 20

Fax: +351217 99 04 39

e-mail: Pedro.Dias@bdo.pt, www.bdo.pt

Scandinavian Fair Control (SFC)

Slottsgatan 14

55322 Jonkoping, Sweden

Phone: +46 (36) 71 53 56, Fax: +46 (36) 71 27 26
e-mail: info@fairlink.se

www.fairlink.se

Association for Voluntary Control of Fair
Statistics (FKM-Suisse)

Mingerstrasse 6

CH-3000 Berne 22, Switzerland

Phone: +41 (31) 3 40 11 11, Fax: +41 (31) 3 40 1110
e-mail: info@beaexpo.ch

www.beaexpo.ch

Russian Union of Exhibitions and
Fairs (RUEF)

13, Sovnarkomovskaya St., GSP-1080,

Nizhny Novgorod, 603950, Russia

Phone: +7 (8312) 77 56 80, Fax: +7 (8312) 77 56 95
e-mail: info@uefexpo.ru, iuef@kis.ru
www.uefexpo.ru
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Locations of the Events
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F Definitions

FKM-Austria

Space

The total rented space of an event is based on the
amount of space rented by the individual ex-
hibitors. The amount of rented space is divided in-
to hall areas and open-air areas, and is also
differentiated between domestic and foreign ex-
hibitors.

Exhibitors

Exhibitor figures are compiled as the number of
companies who have rented an individual stand and
who use their own personnel to promote goods or
services. Represented firms are companies whose
goods or services are offered by another exhibitor.
The number of exhibitors may not be added to the
number of represented firms.

SFC, Denmark/Sweden / DO, Denmark / FUTFO, Finland

Space

The total rented space of an event refers to the area
used by and paid for by the exhibitors. A
distinction is made between hall space and open-
air space. Areas given free of charge to exhibitors
are not counted.

Exhibitors

An exhibitor with his own stand (direct exhibitor) is
one who has obtained a contract for an exhibition
stand in its entirety, or who uses a specified, clearly
delineated portion of an exhibition stand using his
own personnel to promote goods or services.

A represented firm (indirect exhibitor) is one whose
products or services are offered through a direct ex-
hibitor. The number of exhibitors whith their own
stands may not be added to the number of repre-
sented firms, exept when evident.

Visitors

Visitor figures are based on the amount of entrance
tickets sold. Season tickets are counted once irre-
spective of the number of times used. Complimenta-
ry tickets, exhibitor tickets, press tickets, etc. have
not been taken into consideration.

Foreign visitors' totals are minimum figures based,
for example, from their purchasing tickets at speci-
fied cashiers and specified reception areas. In other
cases, these figures have been determined by repre-
sentative sampling.

Visitors

The number of visitors is the sum of paid entrees, in-
vitation cards used, and other used tickets which can
have been obtained by conference visitors who have
had access to the trade fair grounds. A visitor who
visits a trade fair over a period of many days is
counted once a day. Exhibitor, press, service and
personnel cards and passes are not counted.




Definitions

0JS, France

Space

The rented space refers only to the area occupied
by direct exhibitors (exhibitors with their own
stands). It corresponds to the number of square
metres invoiced and paid for by these exhibitors.

Surface areas given free of charge are not counted.

FKM, Germany/FKM-Suisse

Space

The total rented space of an event is based on the
amount of space rented by the individual exhi-
bitors. The amount of rented space is divided into
hall areas and open-air areas, and is also differen-
tiated between domestic and foreign exhibitors.

Exhibitors

An exhibitor with his own stand (direct exhibitor) is
one who occupies a stand for his company, receives
the bill from the exhibition organizer and settles it
directly. A represented firm (indirect exhibitor) is
one who does not have a stand of his own, but pres-
ents his products on a stand of a direct exhibitor.

Exhibitors

Exhibitor figures are compiled as the number of
companies who have rented an individual stand and
who use their own personnel to promote goods or
services. Represented firms are companies whose
goods or services are offered by another exhibitor.
The number of exhibitors may not be added to the
number of represented firms.

Visitors

Any person entering a commercial event who pres-
ents either a ticket or a card proving payment on the
entrance fee, or an invitation card with a numbered
control slip is considered as a visitor.

The exhibition organizer must issue control cards or
slips giving the identity of foreign visitors.
Unidentified visitors admitted free of charge are not
taken into account. Honorary cards, exhibitors, press
and all administration passes are not counted.

Visitors

The visitor figures are calculated according to the
number of admissions to the trade fair centre. The
number of admissions per day can, on the one hand,
be determined by an electronic visitor admission sys-
tem, whereby a maximum of one admission is regis-
tered per day. Organizers which do not use such a sys-
tem, can calculate the number of visitors according to
the number of day tickets sold and the minimum use
of multiple-day tickets sold; it is assumed that such
tickets are used at least as often as is economically
worthwhile in comparison to the day ticket.

Basis for establishing the number of visitors can also
be a registration, irrespective of whether an en-
trance fee has to be paid or not. In such cases, the
number of admissions can be determined by a visi-
tor-admission-system or - if an entrance fee has to
be paid — by the minimal use of the tickets sold.




F Definitions

CENTREX: Czech Republic, Hungary, Poland, Romania, Slovak Republic, Ukraine

Space

The rented space is divided up in hall space and
open-air space which is rented and paid up by
exhibitors. The total space data includes the special
demonstration area as well.

Exhibitors

An exhibitor with his own stand (direct exhibitor) is
one who occupies a stand for his company receives
the bill from the exhibition organiser and settles it
directly.

A represented firm (indirect exhibitor) ist one who
does not have a stand of his own, but presents his
products on a stand of a direct exhibitor.
Co-exhibitors at an exhibitor's stand or participants
at a collective stand are also considered as exhibitors
for statistical purposes if they exhibit their own goods
employing their own personnel on the exhibitor's
stand or at a common stand organised by a collective
stand organiser and their autonomy can be un-
doubtedly recognised even without physical separa-
tion.These companies are considered as exhibitors
regardless that the invoice is being issued on the ex-
hibitor or on a collective stand organiser. The nature
of the participation and the identity of each exhibitor
at the stand should be undoubtedly clear from the
application form sent to the exhibition organiser.

Inter-Regional Trade Fair Coordination Committee, Italy

Space

The rented space of a fair is the area effectively oc-
cupied by the exhibitors, invoiced and paid at the
official price. The space is divided up in hall space
and open-air space and in area rented by Italian
and foreign exhibitors. Areas given free of charge
to private exhibitors are not counted.

Exhibitors

An exhibitor with his own stand (direct exhibitor) is
one who occupies a stand for his company, receives
the invoice and pays it. Exhibitor figures are divided
up in ltalian and foreign exhibitors.

A represented firm (indirect exhibitor) does not have
a stand of his own, but is present in the stand of a
direct exhibitor. He cannot be considered, if he does
not pay the offical fee for the participation.

Visitors

The number of visitors is calculated on evidence. The
number of paying visitors is established through fin-
ancial evidence: number of sold tickets (prepaid or
on the spot) and number of tickets/entry passes paid
by the exhibitor or a third party. Visitors with season
tickets are calculated as financially reasonable mini-
mum number of use of the tickets. Number of family
tickets sold are calculated as g visitors. Persons arriv-
ing with vouchers, registration cards or similar valid
free passes, tickets can be counted as visitors only if
evidence is available.

The number of foreign visitors is established either
by tickets sold out at special counters for foreigners,
filled-in-registration cards with evidence of the for-
eign origin of the visitor or through representative
visitor surveys.

Visitors

Any person entering a trade fair presenting a ticket
or a card proving payment of the entrance fee, or an
invitation card with a control slip is considered as a
visitor. Visitors admitted free of charge are counted
only, if they give elements for their qualification and
identification. Foreign visitors are counted only, if
their identification is possible.

Honorary cards, exhibitor, press and service cards
and passes are not counted.

Permanent cards are counted only once.




Definitions

BDO Binder & Co., Portugal

Space

Obligatorily, the hall space must be distinguished
from the open-air space, always using the square
meter (m?) as unit of measure. Rented space should
still be decomposed into national and foreign
exhibitions. Surfaces granted free of charge and/or
supporting activities — restaurants, conferences,
shows, circulations and parking should not be con-
sidered on the statistics.

Exhibitors

Obligatorily, the exhibitors should be separated into
direct and indirect exhibitors. These should also be
subdivided between national and foreign. An ex-
hibitor is considered direct if he occupies an area
rented by himself for display of his products or serv-
ices. If a representative presents his products in
modules of a direct exhibitor, he is classified as an
indirect exhibitor (represented firm).

In the particular case of the occupied area by the in-
direct exhibitor being of 9 m? at least, this one will
be considered as direct. The localization of the ex-
hibitor's office determines his classification as na-
tional of foreign.

International Union of Fairs and Exhibitions (IUEF): Russia, Moldova, Ukraine

Space

The total rented space includes both hall space and
open-air space rented by the exhibitors.

The rented space is divided into national and
foreign area in accordance with exhibitor classifi-
cation.

Exhibitors

The exhibitor figures include those companies who
rented on any terms (paid or free of charge) an indi-
vidual stand for the full period of an event and who
used their own or employed personnel to promote
goods and services. Exhibitors are considered main
and collective ones. A represented company is one
who does not have a stand of his own and whose
goods and services are demonstrated by another ex-
hibitor. The number of exhibitors may not be added
to the number represented firms.

Visitors

A distinction between national and foreign visitors
must be done. Foreign visitors should be identified
through registration and control of their personal
identification cards showing their adress. Non-iden-
tified and non-controlled visitors admitted free of
charge should not be considered on the statistics as
well as, for example, those bearing press cards and,
in a general way, all bearing administration passes.

Visitors

Visitor figures are determined by an electronic or a
non-electronic visitor control, as well as by a hum-
ber of paid entry tickets and individual invitations
collected at the entrance. Speakers and participants
of complimentary events (seminars, conferences,
congresses etc.) can be taken into consideration if
they were registered at the entrance and visited the
event.Honorary cards, administration personnel, ex-
hibitors and press cards are not counted.




F Definitions

AFE - Spanish Trade Fair Association, Spain

Space

The amount of exhibition space let is divided into
hall areas and open-air areas, and is also differen-
tiated between Spanish and foreign exhibitors.
Special shows include stands, displays and demon-
strations which deal with the general concept, or
specific themes, of an exhibition but are inde-
pendent of the exhibitors.

Gross exhibition space comprises the net exhibition
space and the related gangways and service areas.

Exhibitors

Direct exhibitor: Exhibitors occupying own stands
receive bills from the exhibition organiser which are
settled directly. Indirect exhibitor (or firm represent-
ed): Exhibitors which do not have own stands, but
present products on direct-exhibitor stands.

In the case of group or collective participation, the
different exhibitors are considered direct where they
occupy an area of at least 9 m*. Exhibitors occupying
a space of less than 9 m? are considered indirect.

Visitors

Identified visitors: At the entrance of the exhibition
these visitors must show a card or numbered slip
showing their identification. The number of these
visitors is determined according to the number of
completed cards or slips. Season tickets are counted
once, irrespective of the number of times used.

The number of visitors buying their tickets on entry
to the exhibition corresponds to the number of tick-
ets sold with proof of the corresponding receipt.




2005 Events by Cities

Rented Space (sq.m.) Eﬁgl'l!’(')tv“”ﬁ ;’:é"tr'l" b Represented firms

Halls Open Air Admis-
sion for
Interval | Duration from ... Tradel

Years DEV Total Total Foreign  Total Foreign Countries  Total Foreign  Total Foreign  Public Total A ForeignA
AGEN (F)
SIFEL - International exhibition of techniques in fruit, 1 3 16.742 5.381 356 11.361 1.185 A 382 42 176 6L T 22.472 380
vegetable : : : : :
Aguadulce (E)
EXPO AGRO-ALMERIA/International Fruit and Vegetables
Fair of Nurtured Crops 1 L 8.537 7.513 498 1.024 8 166 15 T L.977
FERIA DE MUESTRAS DE LA PROVINCIA DE ALMERIA 1 L 8.256 7.074 36 1.182 2 143 1 TIP 1.194
Albacete (E)
+ALBACETE CONSTRUYE" / Second construction salon
of Albacete 2 b 3.095 2.045 1.050 1 48 TP L.414
ALIMENTA / X Food and Gastronomic Fair and Hotel
Equipment 1 3 816 816 1 32 TIP 3.557
ANTIGUA / VIl Antiques Fair 1 3 530 530 1 23 TIP 5.050
EMPLEATE / | Employment and Formation Fair 2 3 1.047 1.047 1 34 TIP *
EXPOVICAMAN / XXV Agricultural Fair of the Cattle
(Castilla-La Mancha) 1 L 13.188 2.338 10.850 1 129 TIP 22.086
FERIMOTOR / VI Car, Industrial Car and Motorcycle Fair 1 L 8.625 5.625 3.000 1 24 TIP 22.732
FERITEC / Il New Technology and Similar Fair 1 3 720 720 1 25 TIP 1.861
NATUROCIO / VI Regional Fair of Tourism 1 3 1.648 1.648 16 2 51 1 TIP 8.108
SIAUTO / Il International Antique Car and Motocycles
Exhibition 1 3 563 563 1 20 TIP 5.050
ALENCON (F)
Alengon multi branch fair 1 6 10.578 7.087 12 3.491 2 272 1 P 23.111
Ancona (I)
International fishing fair 1 L 12.200 12.000 800 200 126 6 36 20 6.013 781

(UFI): Recognized by UFI - The Global Association of the Exhibition Industry  + Ascertained by representative sampling A For the definitions see page 8 * not audited




2005 Events by Cities

Rented Space (sq.m.) Eﬁgl'l!’(')tv“”ﬁ ;’:é"tr'l" b Represented firms

Halls Open Air Admis-
sion for
Interval | Duration from ... Trade/

Years DEV Total Total Foreign  Total Foreign Countries  Total Foreign  Total Foreign  Public Total A ForeignA
ANGERS (F)
Angers multi branch fair 1 9 24.985  10.796 276  14.189 19 468 15 L5 17 P 105.148
e e N I I s s s 3 3 1 1 mos s
VEGETAL - French Horticultural Trade Show 1 3 12.593  12.593 2.976 18 612 170 T 16.938 436
VINS DE LOIRE - Loire valley wine exhibition 1 3 6.133 6.133 479 108 T 8.473 1.042
ARAD (RO)
ﬁgggxg#manttr;f”Ragfgt”efj' Fair for Agriculture and 1 4 7094 802 197 6292 219 4 156 19 146 132 TP 6418
PAGPOAG marmationa Faolpfesona foadand s o w2 s w6 5 w6 w1 W
Arezzo (I)
(e)EI?iﬁﬁfgﬁo_ International gold, silver and jewellery 1 5 7.160 7.160 20 570 1 4.928 1251
Armilla (E)
BELMODA/Ceremony & Wedding Fair 1 3 1.940 1.940 1 75 TIP 4.066
CONCAB/Horse Trade Fair 1 b 6.173 6.173 1 48 TIP 9.733
FERIA DE LOS PUEBLOS/ Villages Culture 2 5 4.215 4.215 1 171 82 P 4.521
FERIA EUROARABE 1 5 1.400 1.400 642 8 L7 28 P *
FERIA GENERAL DE MUESTRAS/Multigroup Exhibition 1 9 5.624 4344 1.280 1 160 TIP 17.080
JUVEANDALUS/ Teenagers' Fair 1 15 7.955 5.320 2.635 1 61 P 32.661
SALON DEL VEHICULO/ Vehicle Show 2 b 10.320 6.153 4.167 1 L7 P 14.478
SALON INMOBILIARIO/Construction Company trade fair 1 3 1.600 1.600 1 38 TIP *

(UFI): Recognized by UFI - The Global Association of the Exhibition Industry  + Ascertained by representative sampling A For the definitions see page 8 * not audited




2005 Events by Cities

Rented Space (sq.m.) Eﬁgl'l!’(')tv“”ﬁ ;’:é"tr'l" b Represented firms

Halls Open Air Admis-
sion for
Interval | Duration from ... Tradel

Years DEV Total Total Foreign  Total Foreign Countries  Total Foreign  Total Foreign  Public Total A ForeignA
Augsburg (D)
afa Augsburg Spring Exhibition 1 9 16.284  14.450 718 1.834 41 8 504 28 P 87.601
Interlift 2 L 14.672 14.672 8.237 37 418 264 T 14.356 7.034
AVIGNON (F)
Avignon multi branch fair 1 9 19.503  10.353 9.150 449 10 3 P 65.094
Bad Laer (D)
Osning-Schau - Reg. Consumer Exh. 5 9 7.895 3.570 4.325 1 177 P 81.616
Bad Salzuflen (D)
KMO - Plastic Processing Fair 2 L 9.498 9.498 249 10 345 19 T 11.048 L6k
ZOW - Furniture Components 1 b 16.953  16.953 7.194 28 547 275 19 16 T 17.607 7.313
Barbastro (E)
FERIA REGIONAL DE BARBASTRO + PIREGURMET/ Regional Fair
of Barbastro+ Products with Denomination and Mark of 1 L 6.458 985 93 5.473 50 2 115 9 104 TIP 16.069
Quality fair
SALON DE BODAS, CEREMONIAS Y HOGAR/Weddings and
Celebrations Exhibition 1 2 471 471 1 37 14 P 1.433
SALON DE ECOLOGIA Y MEDIO AMBIENTE/ Ecology and
B e S 2 b 1.034 934 45 100 2 41 5 13 P 3.220
SALON DEL VEHICULO Y MAQUINARIA DE OCASION/ Second
hand Vehicles and Machinery exhibition 1 2 A 2ol - - = P L
SALON INTERNACIONAL DE TURISMO PIRENAICO/ International
Pyrenees Tourism Exhibition 2 3 726 726 114 2 40 13 TIP 2.569 42
Barcelona (E)
ALIMENTARIA MEXICO 1 3 3.927 3.927 1.998 24 137 29 236 146 T 8.944 221

(UFI): Recognized by UFI - The Global Association of the Exhibition Industry  + Ascertained by representative sampling A For the definitions see page 8 * not audited
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e oo lvsos

Rented Space (sq.m.) Er’:gl'?(')tv“"ﬁ ;’:;trll-'d . Represented firms
Halls Open Air Admis-
sion for
Interval | Duration from ... Tradel

Years DEV Total Total Foreign  Total Foreign Countries  Total Foreign  Total Foreign  Public Total A ForeignA
BARCELONA DEGUSTA - All about eating 2 5 L.779 L.779 64 5 208 2 148 14 TIP *
BARCELONA TUNNING SHOW/Tuning and Car Audio Show 1 3 4.720 4.720 293 * 86 6 TIP 20.200
Sl egodos famuGarEncse a3 3 e ame o C o o oawm om e
Elﬁ?bﬁﬁﬁcﬁ%ﬁﬁ'?h?%“é’é*%L'Q?!I@R'A = It rierE] 3 4 33.822 33.822  3.284 33 532 81 501 452 T 30.874  1.229
CARAVANING (UFI) 1 9 28.234 28.234 627 L 111 8 P *
CONSTRUMAT/International Building Exhibition (UFI) 2 6 136.373 121.809 16.034 14.564 1.888 30 2.338 507 2.159 992 T 238.315 14.423
ECOMED-POLLUTEC (UFI) 2 L 10.122 10.122 1.241 11 250 71 118 92 T 8.339 504
EQUIPLAST/Plastic and Rubber International Fair (UFI) 3 5 22.935  22.935 5.488 14 316 99 591 520 P 10.065 1.069
Egilio(aL;SFASIInternationaI Paint and Surface Treatment 3 5 5 L40 5 440 480 7 126 21 148 131 T 3.619 326
ﬁﬁ%’g%ﬂﬁgéé%ﬁ‘;w”)""tema“"”a' e ] 5 22224 22224 1472 20 468 52 275 T 16.334 399
E’i(ﬁtoaHn%Gﬁgn'ﬁEG,f#?d(gsp[is';grm'g‘)t‘(*lﬂr;st“’“a' UL Sia Gi 1 5 16.873  16.873 869 10 347 24 51 30T 13.077 351
EXPOMATEX/Clothing Machinery Exhibition 3 5 L.421 L.421 873 8 90 32 269 243 T 4.138 275
EXPOMINER/Minerals and Fossils Exhibition 1 3 506 506 209 18 112 50 P 11.162
EXPOQUIMIA/Chemistry International Fair (UFI) 3 5 37.541 37.541 1.428 10 662 51 2.552 2.277 T 32.974 2.764
EXPDRECLAN~ Professional Show on Especiality Industry 1 3 11.097 11.097  1.116 1 301 40 2 10T 7.531 551
FESTIVAL DE LA MASCOTA/Pet Festival 2 2 304 304 24 3 23 2 P *
FORO DE LA TRAZABILIDAD 1 3 727 727 52 3 54 2 T 970 75
grl;g‘?vALGEOIGeomatic and Geotelematic International 2 3 882 882 80 6 L6 6 13 7 T 1.679 329
GRAPHINTRO/International Exhibition and Congress for L L 5926 5926 315 6 A 5 317 253 T 7.435 378

Pre-Printing and Digital Publishing

(UFI): Recognized by UFI - The Global Association of the Exhibition Industry

+ Ascertained by representative sampling A For the definitions see page 8

* not audited
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Exhibitors with

Represented firms
their own stands

Rented Space (sq.m.)

Halls Open Air Admis-
sion for
from ... Tradel

Total Total Foreign  Total Foreign Countries  Total Foreign  Total Foreign  Public Total A ForeignA
INFOSECURITY IBERIA/IT security and business continuity L7 L7 280 15 79 24 51 30 TIP 1.132 45
MAQUITEC/The Industrial Fair (UFI) 12.813  12.813 1.375 9 230 30 492 408 T 13.738 1.249
MEDICAL FORUM EXPO 1.684 1.684 230 16 72 18 43 40 T 1.989 193
MEDPI IBERIA 1.830 1.830 274 11 117 21 T 200 26
MOSTRA/Clothing Machinery Exhibition 6.100 6.100 153 5 85 9 258 208 T 4.658 261
0CASION/Second Hand Guaranteed Vehicles trade fair 17.331 17.331 * 33 P 8.399
PIELESPANA/International Leather Fashion Exhibition (UFI) 3.112 3.112 810 8 89 24 T 3.819 914
PISCINA BCN/International Swimming Pool Exhibition (UFI) 28.329  28.329 13.141 29 485 265 257 186 T 19.353 6.283
SALO DE LENSENYAMENT / FUTURA 7.223 7.223 83 * 208 6 35 7 P *
SALON DE ANTICUARIOS 5.006 5.006 617 21 278 52 765 253 TIP 18.271
SALON DEL COMIC * 5 117 15 P 1.913
SALON INTERNACIONAL DEL AUTOMOVIL 73.224  73.224 912 6 179 11 170 102 TIP *
iﬁtg:‘séﬂgg’”a”dress‘”g- HESIEHTES, [BEElTS E 14182 14182  1.203 9 331 37 1352 433 T 73.003
%‘;Lr(;’g‘lg‘rﬂ’{l'fg)'NTERNAC'ONA” TEETEWEE] s ey @F 60.392 56.650  7.375  3.742  1.329 32 528 101 890 25 TP .
gE%IVGVRAPHIGeomatic and Geotelematic International 3.771 3.771 101 5 70 5 163 142 T 5.320 227
SIZ00/International Pet Trades Fair (UFI) 3.910 3.910 782 13 9L 29 TIP 8.020 419
SONIMAGFOTO/The world of image (UFI) 12.411  12.411 723 10 187 28 TIP 26.925 661

(UFI): Recognized by UFI - The Global Association of the Exhibition Industry

+ Ascertained by representative sampling A For the definitions see page 8  * not audited
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Rented Space (sq.m.) Eﬁgl'l!’(')tv“”ﬁ ;’:é"tr'l" b Represented firms

Halls Open Air Admis-
sion for
Interval | Duration from ... Tradel
Years DEV Total Total Foreign  Total Foreign Countries  Total Foreign  Total Foreign  Public Total A ForeignA

Bari (1)

AGRILEVANTE - The International Exhibition of Machinery
and Equipment for Agriculture, The Food Industry and 1 9 28.385  23.223 4.821 5.162 L7 302 61 70 18 55.904 83
Animal Farming

EXPOLEVANTE - Int'l leisure, sport, tourism and holiday ex- 1 9 38.050  33.300 1.500 4.750 390 68 35 111.981 415
hibiton (UFI) : : : : :

Fiera del Levante - Int'l trade fair (UFI) 1 9 112.153  89.080 8.608  23.073 1.761 1.160 187 233 99 426.993 13.331
OROLEVANTE - Jewellery, Gold and Silverware, Clocks and 1 2 2.368 2.368 132 69 5 10 1.207 105

Watches, Crystal and related Accessories

Barnaul (RU)

Construction. Public Works. Interior 1 b 2.737 1.813 oL 924 30 8 250 11 9 TP 8.020 50
BASLE (CH)

joEHo - '{‘atgr'i‘ggfﬁg{eﬁ;"";{‘g‘{gﬂrgonrt's”(ﬂ‘;f)t”a' e [T 2 5 33.886  33.749  4.610 137 18 832 232 T 78.052  10.472
ILMAC - Industry Exhibition for Research and Development 2 L 13.944  13.944 2.005 10 515 157 T 15.346 4.512
Berlin (D)

Art Forum Berlin 1 5 5.726 5.726 2.692 25 172 75 P 14.606 2.351
(MS Cleaning.Management.Services (UFI) 2 L 10.246  10.000 1.425 246 19 296 66 9 6 T 13.049 992
FRUIT LOGISTICA (UFI) 1 3 28.451 28.451 20.687 64 1.373 1.144 T 28.943 19.537
Import Shop (UFI) 1 5 5.740 5.740 2.538 58 492 248 P 41.602 374
International Green Week (UFI) 1 10 51.748 51.748  13.650 55 1.590 457 TIP 430.701 4.307
ITB - International Tourism Exchange (UFI) 1 5 83.727 83.191  53.834 536 268 175 6.723 5.276 6.585 5.975 TIP 139.024  29.751
Moderner Staat - Public Administration 1 2 2.398 2.398 45 B 183 B T 3.278 13

(UFI): Recognized by UFI - The Global Association of the Exhibition Industry  + Ascertained by representative sampling A For the definitions see page 8 * not audited
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Rented Space (sq.m.) Eﬁgl'l!’(')tv“”ﬁ ;’:é"tr'l" b Represented firms

Halls Open Air Admis-
sion for
Interval | Duration from ... Trade/

Years DEV Total Total Foreign  Total Foreign Countries  Total Foreign  Total Foreign  Public Total A ForeignA
SHOWTECH (UFI) 2 3 8.039 7.147 1.244 892 21 317 76 10 9 T 7.033 1.800
BERNE (CH)
Baumaschinen-Messe - Construction Machinery Trade Fair 3 6 37.494  17.895 189  19.599 675 L 204 11 T 21.325
Suisse Nautic - National Boating and Watersports Show 2 9 10.211  10.094 506 117 28 5 160 10 TIP 22.932
Suisse Public - Trade Fair for Public Administration 2 L 38.928  21.325 342 17.603 815 6 533 11 T 17.975
BESANCON (F)
Besangon multi branch fair 1 9 20.290 7.611 300 12.679 16 389 16 1 P 117.191
Bilbao (E)
ALMONEDAS/Auction Exhibition 1 5 1.295 1.295 1 52 P L4.341
o BTz el Gl elns 1 3 1.926  1.926 180 4 86 7 p 4.067 30
i ig"befgaﬁ:gﬁ]’s'gﬁggfgggf'(UE;‘I')"b" 2 4 8.955  8.955 766 10 223 27 296 272 T 16197  1.063
S R T S e 2 4 6.807  6.807  1.443 14 410 114 202 78T 16197  1.063
EXPOCONSUMO/Exhibition of Consumer Goods 1 L 4.680 4.680 260 3 92 12 224 3 P 46.525 10
EXPOVACACIONES/Exhibition of Tourism and Leisure Time 1 L 11.656  11.656 541 10 256 L7 233 34 TIP 46.525 10
FOSMINER 1 3 505 505 91 6 8 66 19 P *
MANAGING 2 L 288 288 1 8 T 16.197 1.063
ycﬁGtﬁZI/éFé(:risbition of Activities, Services and Leisure Time 1 L 4113 4113 1 5L 1 P o
PIN/Children Christmas Exhibition 1 21 22.440  22.444 1 52 2 P 120.714
SINAVAL (UFI) 2 L 6.296 6.296 L76 11 178 L9 290 269 T 5.810 364

(UFI): Recognized by UFI - The Global Association of the Exhibition Industry  + Ascertained by representative sampling A For the definitions see page 8 * not audited
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Rented Space (sq.m.) Er’:gl'l!’")tv“’”: ;’:;tr"" b Represented firms

Halls Open Air Admis-
sion for
Interval | Duration from ... Tradel
Years DEV Total Total Foreign  Total Foreign Countries  Total Foreign  Total Foreign  Public Total A ForeignA
Bologna (1)
ARTE FIERA - International exhibition of contemporary art 1 5 14.983  14.983 4.162 260 72 32.286
AUTOPROMOTEC - Int'l Biennial Exh. of Equipment and
Products for the Transportation industry 2 5 52.705 43.962 4.946 8.743 592 820 146 287 202 70.897  11.469
CERSAIE - Int'l exh. of ceramic for the building industry
and bathroom furnishings 1 5 84.712 78.959 12.468 5.753 1.176 1.016 197 14 7 87.942  24.455
CHILDREN'S BOOK FAIR (UFI) 1 b 16.888 16.888  14.200 809 735 284 250 12.172 3.884
COSMOFARMA - Int'l exh. of pharmaceutical, healthcare,
wellness and beauty products 1 1 12.612 12.561 1.708 51 265 15 115 71 14.736 868
COSMOPROF - Intemational exhibition of perfumery and 1 4 84.008 80.040 25.578  3.968  1.200 2081 1.130 30 13 137.247  30.477
EIMA GARDEN - Int'l exh. of agricultural and gardening 1 5 88.486 88.486 15.914 1.759 445 103.268 9.301

machinery manufacturers

INDUSTRIAL IT - International exhibition and conference

on integrated systems for industrial enterprise manufac- 1 3 2.056 2.056 332 56 8 35 15 1.412 11
turing & control

LINEAPELLE - Int'l exh. of leathers, accessories, compo-

nents, synthetic products and models for footwear, 1 3 50.607 50.607 10.092 1.247 355 158 65 23.452  10.130
leather goods, leatherwear and furnishing - Spring

LINEAPELLE Int'l exh. of leathers, accessories, components,

synthetic products and models for footwear, leather 1 3 49.605 49.605 10.071 1.243 357 158 4 22.287 9.116
goods, leatherwear and furnishing ~Autumn

MOTOR SHOW - Int'l car and motorcycle exhibition 1 9 65.531 63.986  45.737 1.545 128 266 67 24 9 866.299 165
PROCESS - 1st International Conference and Exhibition on

engineering, technology and management of the process 2 3 3.827 3.827 1.853 159 72 68 45 2.723 87
industries

QUADRUM SACA - Mouldings, frames, graphics and techno-

logies 1 L 13.888 13.888 4.910 291 125 3 3 7.525 2.841
SAIE - International Building Exhibition (UFI) 1 5 113.308 70.131 6.882  43.177 7.076 1.440 162 319 207 149.014 9.035
SN = [ el RGBS e JHeer 1 5 78.122 75721  5.875  2.401 150 1.360 106 72 45 130.071  12.084

architecture, building renewal technologies and finishing

SANA - Int'l Exh. of natural products - nutrition, health,
ATV 1 b 27.564  27.564 2.666 720 116 866 263 70.052 3.243

SIMAC - International exhibition of machinery and tech-
nology for the footwear and leather goods industries 1 v 15.900  15.900 2.865 216 60 28 12 4557 1.835

(UFI): Recognized by UFI - The Global Association of the Exhibition Industry  + Ascertained by representative sampling A For the definitions see page 8 * not audited
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Rented Space (sq.m.) Eﬁgl'l!’(')tv“”ﬁ ;’:é"tr'l" b Represented firms

Halls Open Air Admis-
sion for
Interval | Duration from ... Trade/

Years DEV Total Total Foreign  Total Foreign Countries  Total Foreign  Total Foreign  Public Total A ForeignA
%ﬁ‘g‘#ﬁ&g?ﬁad;ﬂ G, @F TR e e el s 1 4 11267  11.267  1.721 169 45 20 5 2773 1.420
é%(t)SMARK- Int'l exhibition of products and accessories for 2 i 15.716  15.716 3.529 L1 187 104 89 19.415 3.880
Bolzano (I)
e e R I 6 10 155 3
Hotel - Int'l trade show for hotels, bars and restaurants 1 L 12.366 12.366 1.382 405 58 177 62 17.361
International autumn trade fair (UFI) 1 9 14.220 L76 116 45 14 87.069
BORDEAUX (F)
Bordeaux international multi branch fair (UFI) 1 10 92.707  39.030 7.241  53.677  21.293 50 1.531 253 1.253 658 P 216.852 L.772
CONFOREXPO - Autumn Fairs (UFI) 1 10 45169  41.964 4.107 3.205 25 754 L8 818 371 P 131.915
VINEXPO - The international wine & spirits exhibition 2 5 39.782  38.478  14.337 1.304 353 42 1.979 853 113 42 T 39.162  11.261
BOURG-EN-BRESSE (F)
Bourg-en-Bresse multi branch fair 1 9 12.049 5.192 6.857 6 230 8 P 46.179
Bra (I)
CHEESE -The many shapes of milk 2 L 22.999 261 37 80.000  24.000
Braga (P)
é?eRe%i‘ng‘;?{giggga(hTFﬁ?de e o - Gt s, (e 1 5 12751 5.030 1414  7.721  3.273 14 299 136 39 31 TP 38.708 92
FEIRA DO LIVRO - Book Fair 1 16 1.843 1.843 91 2 93 9 132 20 TIP *
ti/;RnMaOr\]I(IjELh;Jgae?]%ﬁjxgi)bpiltiigrr]lcgr furniture, interior decora- 1 9 1.836 1.836 90 6 51 8 3 3 TP 8.873 39
MOSTRA DE AGRICULTURA BIOLOGICA - Organic Farming 1 5 171 171 16 2 TP incl. in AGRO

Show

(UFI): Recognized by UFI - The Global Association of the Exhibition Industry  + Ascertained by representative sampling A For the definitions see page 8 * not audited
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Rented Space (sq.m.) Eﬁgl'l!’(')tv“”ﬁ ;’:é"tr'l" b Represented firms

Halls Open Air Admis-
sion for
Interval | Duration from ... Tradel
Years DEV Total Total Foreign  Total Foreign Countries  Total Foreign  Total Foreign  Public Total A ForeignA
SALAO DE UTILIDADES - Utility Goods Show 1 5 300 300 15 1 15 1 T/IP incl. in AGRO
SALAO DO VINHO - Wine Show 1 5 162 162 15 7 TIP incl. in AGRO
BRATISLAVA (SK)
ART - International Fine Art Exhibition 1 5 1.136 1.136 16 3 42 3 P incl. in Moddom
ISA#ZSVSALON | AUTOSERVIS / MOTOCYKEL - International Motor 1 6 17.990 17.078 924 912 5 199 18 P 74.859
BIBLIOTEKA, PEDAGOGIKA - International Book Fair 1 L 1.039 1.039 112 5 71 7 P 10.094
BRATISLAVA COLLECTORS DAYS 1 2 853 853 396 9 105 [ p 945
Christmas days in INCHEBA 1 18 3.498 3.423 180 75 6 5 312 18 P 80.051
CONECO - International Building Fair / RACIOENERGIA,
CLIMATHERM (UFI) 1 5 24,334 21.784 5.442 2.550 289 9 726 203 T Lh4. 146
DANUBIUS GASTRO - International Exhibition of the Gastro- . .
nomy, EXPOSHOP, GASTROPACK 1 L 4.701 4.701 612 7 210 L6 TIP incl. in ITF
E+R+P (ENTRY SK, RESCUE-SECUREX, PROTEC) 1 3 1.081 1.053 236 28 28 8 37 10 T 601
FISHING, HOLIDAY / RELAX / LEISURE TIME 1 6 862 862 6 2 48 1 P incl. in Autosalon
INCHEBA - International Chemical Fair, Interguma,
Ekotechnika, Hydrotec, Regioninvest, Inpharmed, 1 3 1.689 1.528 334 161 n 7 104 21 T 3.276
Interlab (UFI)
INTERBEAUTY 1 3 1.614 1.604 263 10 8 117 20 T incl. in Intermoda
INTERMEDIA, SIGN SLOVAKIA, OFFICE 1 3 823 821 123 2 3 62 8 T incl. in Intermoda
INTERMODA 1 3 680 680 56 2 30 5 T 11.438
ITF Slovakiatour, Hunting /Leisure, Sport 1 L 6.732 6.652 1.478 80 26 387 130 TIP 23.781
LOGISTIKA &TRANSPORT, C.S.I. 1 3 1.190 1.190 255 7 80 18 T incl. in INCHEBA

(UFI): Recognized by UFI - The Global Association of the Exhibition Industry  + Ascertained by representative sampling A For the definitions see page 8 * not audited
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Rented Space (sq.m.) Eﬁgl'l!’(')tv“”ﬁ ;’:é"tr'l" b Represented firms

Halls Open Air Admis-
sion for
Interval | Duration from ... Tradel
Years DEV Total Total Foreign  Total Foreign Countries  Total Foreign  Total Foreign  Public Total A ForeignA

MODDOM - International Exhibition of Furniture, Housing,
Office Interiors and Design, LUXDOM, TECHDOM, TZB - Inter- 1 5 8.017 7.801 368 216 6 194 20 P 20.484
national Exhibition of Building Services, CLEANTECH

NON HANDICAP 1 5 368 368 39 3 32 L P incl. in Moddom
SLOVAK DENTAL DAYS 1 3 1.292 1.286 98 6 7 68 11 T 1.529
WATCHES and JEWELLERY 1 3 955 955 323 7 67 27 P incl. in Moddom

Braunschweig (D)

Harz + Heide - Reg. Consumer Exh. 1 9 13.452  10.160 301 3.292 114 9 LoL 19 P 76.977

Bremen (D)

bike.market.future 1 2 2.263 2.263 166 6 138 10 P 10.033

Bremen Classic Motorshow 1 3 10.908  10.908 1.032 9 370 37 P 30.402 1.399
CARAVAN 1 3 9.429 9.429 1 63 P 13.199

hafa Bremen - Reg. Consumer Exh. 1 9 13.966  12.841 591 1.125 9 616 14 P 70.321 141
Brescia (1)

EXA - Wheapons International Fair 1 L 7.339 7.339 551 256 37 11 L 32.655 155
BRNO ()

AUTOSALON BRNO 2 8 34.341  31.855 577 2.486 330 13 283 40 24 5 TIP 142.873 7.584
boat Brno 1 L 2.846 2.846 910 7 85 17 3 2 P incl.in Sport Life
Building center EDEN AL 5.260 198 5.062 1 158 P 123.665
CARAVANING BRNO 1 L 5.483 5.448 181 35 3 30 5 3 1 P incl.in Sport Life

(UFI): Recognized by UFI - The Global Association of the Exhibition Industry  + Ascertained by representative sampling A For the definitions see page 8 * not audited
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Years DEV Total Total Foreign  Total Foreign Countries  Total Foreign  Total Foreign  Public Total A ForeignA
CHRISTMAS MARKET 1 10 4.895 4.706 63 189 3 330 7 132 P 68.756
e | o | o | o] e e 1w w
EMBAXPRINT (UFI) 2 L 15.736  15.647 1.988 89 37 23 527 169 53 L0 T 18.100 3.187
Exhibition of livestock (Prerov) 2 L 5.079 767 4.312 90 3 79 2 8 TIP not registered
FISHING 1 5 1.506 1.494 12 1 70 1 P incl. in Mobitex
?;tlélri—nlgternational Trade Fair for Hotels, Restaurants and 2 3 3.344 3.344 146 6 136 7 17 1 TP 8.113 765
GO - International Travel Trade Fair 1 L 4.218 3.358 545 860 21 286 79 30 18 TIP 38.439 1.556
HOSPIMedica Brno / Central Europe 1 L 7.539 7.128 389 411 28 296 31 224 198 TIP 16.786 1.173
IBF - International Building Fair (UFI) 1 5 53.470  26.543 3.011  26.927 1.379 22 893 153 66 26 TIP 99.650 5.299
'T'gg;(:{‘(}ge{e“sa(ﬂ‘;{;a' Bl o s S Sy 2 3 16.804 13.809  2.073  2.995 26 270 133 16 0 T 27419 1.992
'c'f)‘ﬁm:]Tég{ﬁ'}’eﬁ'nagg‘fzs"‘(ﬂogl')“at'O” e 1 4 23.761  22.865  1.116 896 31 19 507 83 97 53 TP 103.640 10.153
KABO I. - International Fair of Footwear and Leatherware 1 3 3.356 3.356 804 11 167 L9 7 L TIP incl.in Styl |
KABO II. - International Fair of Footwear and Leatherware 1 3 3.568 3.568 818 11 151 38 6 3 TIP incl.in Styl Il
MOBITEX - International Fair of Living (UFI) 1 5 13.486  13.081 1.405 405 15 242 64 31 3 TIP 65.429 1.824
MSV - International Engineering Fair (UFI) 1 5 58.341  54.790 10.417 3.551 565 31 1.846 609 211 161 T 104.837  12.790
OPTA - International Fair of Eye Optics and Ophtalmology 1 3 3.466 3.466 246 21 99 19 119 117 T 5.235 913
PRODITE - International Fair of Children's Products 1 5 1.123 1.123 92 3 54 6 TIP incl. in Mobitex
PROPET.- \nternational Pet Supply and Horse Equipment 1 3 1.968 888 162 1.080 143 4 128 9 7 o 23114 51
REGIONTOUR 1 L 5.168 5.085 329 83 13 607 129 239 37 TIP incl.in GO

(UFI): Recognized by UFI - The Global Association of the Exhibition Industry  + Ascertained by representative sampling A For the definitions see page 8 * not audited
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Rented Space (sq.m.) Eﬁgl'l!’(')tv“”ﬁ ;’:é"tr'l" b Represented firms

Halls Open Air Admis-
sion for
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Years DEV Total Total Foreign  Total Foreign Countries  Total Foreign  Total Foreign  Public Total A ForeignA
SHK - International Trade Fair for Sanitation, Heating, n -
Airconditioning and Building Automation 1 5 9.568 9.174 1.019 394 12 205 35 16 6 TP incl. in IBF
SPORT Life 1 L 7.339 7.245 835 94 11 262 38 6 2 TP 39.557 1.418
STYL I. - International Fashion Fair 1 3 10.568 10.568 2.640 21 534 152 56 29 TIP 17.662 1.967
STYL II. - International Fashion Fair 1 3 9.817 9.817 2.948 23 499 164 26 15 TIP 16.030 2.007
Transport a Logistika 2 5 8.013 3.993 919 4.020 L7h 17 187 52 23 10 T incl.in MSV
URBIS - Investment Opportunity Forum, Technology and - ;
Equipment for Towns and Communities 1 5 5.167 1.093 101 L.074 5 140 3 2 1 T incl. in IBF
WOOD-TEC (UFI) 2 L 12.162  11.557 975 605 128 16 297 67 6 6 T 22.584 1.137

BUCHAREST (RO)

BIFE-TIMB - International fair for furniture, wooden pro-
ducts, furniture fittings, interior decorations; machinery & 1 5 22.240  20.530 1.850 1.710 56 19 456 80 TIP 27.676 55
equipment for forest exploitation and wood working

BUDAPEST (H)

Automobile-Budapest Autosalon 2 9 27.614  26.869 168 745 6 218 6 P 112.037

Budapest Boat Show 1 L 6.409 6.338 426 71 7 122 12 P incl. in Sport
Budapest International Fair BIF 1 9 20.004  17.171 1.236 2.833 15 638 71 15 10 P 105.308

Budapest Motorbike Exhibition 1 L 5.769 5.696 48 73 3 4 2 P incl. in Sport
g:g?até?:gsr%?sge—g)?gfgﬂla;honaI Material Handling and 2 4 5533 5.533 60 20 207 57 4 2 T indl. in Printexpo
E;r[])igig%r:]tral European Defence Equipment and Aviation 2 i 1.957 1.957 289 14 97 2 i 3.999 111
Carat 1 L 969 969 218 13 76 19 1 1 P incl. in Travel
Chemexpo (UFI) 2 b 4.152 4.122 693 30 17 202 69 71 68 T incl. In Machtech

(UFI): Recognized by UFI - The Global Association of the Exhibition Industry  + Ascertained by representative sampling A For the definitions see page 8 * not audited
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Years DEV Total Total Foreign  Total Foreign Countries  Total Foreign  Total Foreign  Public Total A ForeignA
Construma (UFI) 1 5 38.659  26.503 2.251  12.156 260 20 941 119 125 116 TIP 61.107 715
FettoVa ~ Hunting, Fishing and Arms International 1 4 3.143  3.026 125 117 1 10 156 11 3 2 P indl. in Sport
Hungaromed 1 L 924 924 69 9 98 9 6 5 T incl. in Printexpo
Hungarotherm 2 5 11.363  10.803 1.427 560 42 15 320 59 34 34 T 16.018 317
Industria (UFI) 1 L 13.122  12.269 1.670 853 19 567 130 207 191 T 15.062 683
INFOmarket-INFOtrend 1 9 1.294 1.294 15 3 54 2 TIP incl. in BIF
mgg?f';cetﬁrr‘i;g";tlfa”\,?,teiI‘g}g';{gf,fnf)’jgiggi“°” CHEEERRE 2 4 13.241  13.167  2.097 74 18 352 107 224 28 T 16.042 340
Okotech 1 L 3.795 3.596 1.418 199 90 12 285 129 14 11 T incl. in Printexpo
Printexpo 2 L 4.353 4.353 329 10 135 15 20 20 T 27.115 289
Promotion 2 L 2.713 2.703 122 10 6 137 11 T incl. in Printexpo
Snow Show 1 L 5.129 5.129 763 10 156 36 38 38 P 29.812
Sport 1 L 2.621 2.572 148 49 5 105 L P 85.730
Travel 1 L 12.903 12.903 2.878 45 887 174 TIP 73.656
CAEN (F)
Caen international multi branch fair 1 11 35.589  13.228 1.068  22.361 180 41 703 223 700 14 P 185.924 1.130
Cagliari (1)
SARDINIA International trade fair 1 12 29.063  18.665 914  10.398 66 478 30 106 6 199.689
CANNES (F)
International boat show 1 6 60.268  13.027 5.996  47.241  27.665 35 406 187 531 400 P 54.365 L34

(UFI): Recognized by UFI - The Global Association of the Exhibition Industry  + Ascertained by representative sampling A For the definitions see page 8 * not audited




2005 Events by Cities

Rented Space (sq.m.) Eﬁgl'l!’(')tv“”ﬁ ;’:é"tr'l" b Represented firms

Halls Open Air Admis-
sion for
Interval | Duration from ... Trade/
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MAPIC - The international market for retail real estate 1 3 7.970 7.598 5.097 186 43 246 164 516 411 T 7.201 4.597
Marché du Film 1 11 5.114 5.114 3.853 41 175 147 182 173 T 10.467 8.787
MIDEM - The world's music market 1 5 8.441 8.441 7.181 62 279 248 1.817 1.525 T 9.313 7.596
MIPCOM - The world's audiovisual content market 1 7 18.587  16.569  14.783 2.018 1.938 42 L6k 407 1.029 884 T 11.704  10.069
MIPIM - The world's property market 1 6 17.651 16.518 13.248 1.133 656 51 330 252 1.662 1.459 T 17.641  13.381
MIP-TV - The world’s audiovisual and digital 1 7 18471 16.646 16771  1.825  1.723 61 499 443 1.028 T 12163 10.441
Carrara (MS) ()
g/é\E\,I?ICxSAMARMOTEC - Int'l Fair for Marble Machinery and 1 L 18.108 9.926 837 8.182 1.075 4oL 63 162 42 o
glriﬁijﬁi; Ebﬁrill.d%fr;cechnologies and subcontracting for boat 1 3 6.317 6.317 176 381 38 119 78 7.954 91
CASTRES (F)
Castres multi branch fair 1 10 12.823 4.380 8.443 204 P 40.354
Celje (SL)
Int. Trade Fair 1 8 23.505 18.783 1.665 4.722 426 13 838 117 722 514 TIp 132.256 7.935
Cernobbio (1)
COMOCREA Textile Design Show - Autumn 1 2 546 546 169 24 8 140 50
COMOCREA Textile Design Show -Spring 1 2 559 559 143 26 8 116 40
IDEACOMO - Exh. of fabrics for women's wear (Autumn) 1 L 1.716 1.716 20 54 1
PROPOSTE - Italian fair for manufacturers of 1 3 6.300 6.300 2.4:00 108 53 7.810 4.895

furnishing fabrics and curtains

(UFI): Recognized by UFI - The Global Association of the Exhibition Industry  + Ascertained by representative sampling A For the definitions see page 8 * not audited
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Cesena (1)

MACFRUT - International exhibition of plant,technology
and services for fruit and vegetable production, cold 1 L 13.677  12.901 414 776 366 L0 225 63 15.770 1.122
storage,marketing and transport

CESKE BUDEJOVICE (C2)

Advent Market 1 b 1.029 584 9 445 6 2 104 2 P incl. in Fashion
Beer Festival 1 2 1.132 358 74 3 Li 1 2 2 TIP 7.099

Bread Basket 1 7 28.585 5.779 239  22.806 664 20 517 20 70 65 TIP 103.450
Education and Craft 1 3 3.440 2.846 Lb 594 3 168 5 TIP 14.883
Fashion Show 1 b 993 526 L67 2 70 1 1 P 36.007
Hobby 1 5 16.429 4.838 104  11.591 L7 11 498 11 24 24 TP 73.849
Hobby autumn 1 b 8.273 3.141 T4 5.132 7 241 9 3 3 TP 26.052

Mobil Salon 1 b 11.080 3.454 20 7.626 100 L 83 5 2 2 TIP 15.017
Presentation of Secondary Schools 1 1 214 200 14 1 43 TIP *

CHALONS-EN-CHAMPAGNE (F)

Chalons-en-Champagne multi branch fair 1 10 54.482 8.246 204 L46.236 L45 12 664 20 43 P 200.113 1.016
CHAMBERY (F)

Home and garden exhibition 1 L 6.922 4.520 21 2.402 283 2 51 P 26.272

Savoy multi branch fair 1 10 18.033 8.948 33 9.085 2 358 3 55 P 81.731

(UFI): Recognized by UFI - The Global Association of the Exhibition Industry  + Ascertained by representative sampling A For the definitions see page 8 * not audited
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CHATEAUBRIANT (F)
Chateaubriant multi branch fair 1 b 31.132 3.318 9 28.014 317 1 P 42.425
Chisinau (MD)
ExpoVin Moldova 1 b 2.994 2.828 1.002 166 148 16 164 61 90 37 TIP 11.400 2.565
Civitanova marche (J)
SMAC Show of shoe factory machines 1 3 5.400 5.400 300 109 8 38 2 5.065 245
CLERMONT-FERRAND (F)
Clermont-Ferrand multi branch fair 1 10 36.140  11.518 357  24.622 9 14 544 28 7 P 151.087
CLUJ NAPOCA (RO)
AGRARIA 1 5 L4054 1.980 640 2.074 318 8 195 40 179 23 TIP 11.867
Coburg (D)
Oberfranken-Ausstellung - Reg. Consumer Exh. 2 9 6.836 4,918 502 1.918 54 5 252 10 2 P 41.632
COLMAR (F)
Colmar multi branch fair 1 11 25.418 9.924 90  15.494 190 371 11 P 253.655
Copenhagen (DK)
Copenhagen International Fashion Fair, Autumn?) 1 L 36.846  36.846 27 857 T 19.437
Copenhagen International Fashion Fair, Spring?) 1 L 35.951  35.951 838 1.655 T 20.690
Copenhagen International Furniture Fair?) 1 L 22.092  22.092 30 363 330 T 12.557
Ferie/Camping - Travel and Tourism?) 1 3 21.471  21.471 L9 344 506 TIP 60.615

(UFI): Recognized by UFI - The Global Association of the Exhibition Industry  + Ascertained by representative sampling A For the definitions see page 8 * not audited 1) audited by SFC
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Guld, SGlv og Ure?) 1 L 6.018 6.018 16 218 T 8.244
Laegedage?) 1 5 1.266 1.266 3 84 T 3.773
Motorcykler i Bella®) 2 3 8.704 8.704 L 100 P 30.137
REHAB 1 3 8.129 8.129 223 17 TIP 8.298 54l
Scandefa - Dental Fair?) 1 3 4.423 4.423 8 141 210 T 8.768
Cérdoba (E)
LNENBXdAg?LIEC{;eria de las Comunicaciones y la Informética 1 L 1.986 1.916 70 1 n 614
lr:\/li?(}gllﬁillfaeria del Motory el Ocio. - Salén Tunning 2 3 9.698 2.166 7.532 1 29 7.574
Cornella (E)
AGROTUR/Rural Tourism Fair 1 3 1.927 1.927 151 5 76 6 10 95 TIP 3.255 2
FERIA REBAIX/ Reduction Fair 1 3 1.533 1.533 1 100 P *
FIRA INFANTIL NADAL/Children Christmas Exhibition 1 13 2.696 2.696 1 16 P 10.808
glrll?dA g\leur:/qlcaé\sleIXYredding and Celebration Products 1 3 1.121 1.121 1 63 P 1.879
INMERSIO/Submarine World Fair 1 3 2.612 2.612 197 13 156 16 31 P 3.595 12
REBAIX DE VERANO/Reduction Fair, Summer 1 3 1.488 1.488 1 91 P *
Cremona (1)
Emmreene e I IR e e T
i Iy efEE B FET = Bran 107, A ey elees, 1 4 24608 17.192 2418 7.416 285 381 33 75 38 36.677  1.002

Fishing and Related Tools

(UFI): Recognized by UFI - The Global Association of the Exhibition Industry  + Ascertained by representative sampling A For the definitions see page 8 * not audited 1) audited by SFC
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Darmstadt (D)
Hessenschau - Living, Housing, Leisure 1 9 7.039 4.728 267 2.311 5 277 6 P 40.020
Travel, Caravan and Gardening Exhibition 1 3 2.060 1.946 153 114 7 109 9 P 9.635
DEBRECEN (H)
EﬂEngGyEXPO - International Trade Show and Conference on 1 3 672 672 104 5 34 4 33 29 T 1.983
FARMEREXPO - Trade Fair for Agriculture and Food Industry 1 5 10253 3.637 6.616 340 5 206 5 1 TIP 24.602 2.106

HAIDUEP / NYILEP / DEGEP / KERTEP - Trade Fair for
Construction and Home Furnishing, Construction 1 3 3028 2.094 934 1 157 5 TIP 10.266
Engineering and Gardening

Dortmund (D)

Boulevard.DORTMUNDER HERBST 1 9 16.642  16.642 592 12 653 25 P 113.540 908
CREATIVA - Exhibition for creative design 1 5 7.644 7.644 733 7 425 37 P 80.099

DKM - Finance and Insurance Industry 1 3 7.027 7.027 244 7 331 14 T 8.052 111
ELEKTROTECHNIK 2 b 16.825 16.825 264 9 431 13 26 6 P 27.148 217
FAHOBA.kreativ 1 3 2.123 2.123 112 5 45 5 T 1.742

HairPower 1 2 822 822 52 3 38 3 T 6.332
HobbyTronic 1 5 2.125 2.125 24 3 90 2 P 50.449"
INTERMODELLBAU 1 5 8.457 8.457 680 11 397 30 P 103.104  16.187
Inter-tabac 1 3 7.040 7.040 829 21 191 63 3 1 T 4.817 766
JAGD & HUND - Hunting and Fishing 1 6 10.191  10.191 1.626 25 463 111 P 6L4.741 5.762

(UFI): Recognized by UFI - The Global Association of the Exhibition Industry  + Ascertained by representative sampling A For the definitions see page 8 * not audited
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West German Minerals Days 1 2 1.100 1.100 140 15 196 26 P 6.227
DOUAI (F)
Douai multi branch fair 1 10 8.748 6.269 2.479 20 200 L 10 P 75.432
Dresden (D)
auto mobil 1 3 5.433 5.278 155 1 119 P 27.000
Dresdner Ostern - Garden, Pet and Handicraft 1 L L4.763 4.515 192 248 6 311 7 p 50.196
Hunting, Fishing, Riding 1 3 2.000 1.905 115 95 6 151 8 P 16.216
Travel Market 1 3 5.133 5.055 1.395 78 30 472 120 22 7 P 29.663 89
Diisseldorf (D)
A + A - Safety + Health at Work (UFI) 2 b 49.815 49.740  21.253 75 57 1.380 786 TIp 54.438 9.527
BEAUTY INTERNATIONAL 1 3 23.497  23.497 2.530 21 585 98 T 53.474 3.529
boot (UFI) 1 9 103.613 103.403  46.655 210 50 55 1.675 641 P 281.206  47.243
CARAVAN SALON (UF1) 1 10 83.575 82.127 16.160 1.448 90 22 532 124 P 164.806"  22.908
DIMA - Dialog Marketing 1 3 2.212 2.212 148 9 125 8 T 3.340
EuroShop (UFI) 3 5 94.843  94.729  52.562 114 48 1.652 900 T 90.963  51.394
GDS - The Premier Shoe Event - Autumn (UFI) 1 b 65.178 65.178  46.301 48 1.407 1.162 T 34.750  20.329
GDS - The Premier Shoe Event - Spring (UFI) 1 b 70.122 70.122  49.881 48 1.510 1.266 T 38.000 20.140
INTERGEO (UFI) 1 3 11.213  10.956 1.313 257 24 291 65 259 41 T 15.583 1.932
interpack (UFI) 3 7 163.405 163.285 90.922 120 60 57 2.654 1.744 T 176.964  97.153

(UFI): Recognized by UFI - The Global Association of the Exhibition Industry  + Ascertained by representative sampling A For the definitions see page 8 * not audited
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MEDICA / ComPaMed (UFI) 1 b 119.411 119.286  58.005 125 65 4.492 2.955 T 137.944  56.143
ProWein - Wines and Spirits 1 3 35.202  35.202  18.558 38 2.773 2.005 256 T 28.513 5.474
PSI Messe - Advertising Specialties 1 3 31.044  31.044  13.044 30 783 357 T 15.632 9.540
REHACare International (UFI) 1 b 31.772  31.772 7.876 30 862 291 TIP 49.509 6.387
TourNatur 1 3 3.221 3.221 566 13 211 38 P 34.092* 750
VisCom 2 3 9.489 9.489 L. 746 28 300 149 T 8.577 2.487
Ekaterinburg (RU)
BuildParade/Ural Building Week 1 L 1.326 1.229 97 97 12 11 147 11 L7 1 TIP 5.785 30
UralBuild 1 b 1.055 981 28 74 L 132 3 23 TIP 4.050
Elche/Alicante (E)
AGRITECO 1 b 2.437 2.437 1 Lb T 4.955 121
ALICANTE CALIDAD/Alicante Products Fair 1 3 9.094 9.094 1 84 P *
CARAVANING/ Caravan Fair 1 6 8.755 8.755 1 28 P 9.949
DE COMPRAS / FIRALACANT/Consumer Goods Fair 1 3 3.619 3.619 1 122 P 1.636
E)Izrlllicét\it@ioEnMPLEAlEmployment and Occupational Training 1 3 3.515 3.515 1 77 TP o
EQUIPAEMPRES/Hotel and Restaurant Equipment Show 1 3 2.674 2.674 1 60 T 2.250
EXPOCAR/Second-Hand Vehicle Show 1 3 14.671  14.671 1 63 P 5.499
EXPOFIESTA/ Traditional and Popular Festival Fair 1 3 2.175 2.175 1 31 P 1.107
EXPONADAL/ Teenagers' Fair 1 11 168 168 1 9 P 33.186

(UFI): Recognized by UFI - The Global Association of the Exhibition Industry  + Ascertained by representative sampling A For the definitions see page 8 * not audited
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EXTETIC/Beauty and Hairdressing International Fair 1 3 2.699 2.699 1 112 T 6.447
2ll$é\ E\leor\éﬁgﬁiqel;i?&t‘eﬂrl\t and Services for Weddings 1 3 2.799 2.799 1 103 p 3.058
FIRAHOGAR 1 6 13.698 13.698 1 142 P 11.645
FIRAUTO/Automobile Trade Fair 1 3 16.515  14.833 1.682 1 71 T 7.565
lE}J}JiTrl'JI/?Al\lilt()anlzrgAutumn)IFootwear and Leather Fashion Trade 1 3 3.329 3.329 240 5 113 18 T 2503 110
FgITrUIEIE)/Ir(I)EQ (Spring)/Footwear and Leather Fashion Trade 1 3 4.035 4.035 409 5 110 11 T 1.857 87
INTERGELAT 1 L 6.070 6.070 1.150 L 107 18 T *
TODO COMERCIO/Trade Fair 1 3 788 788 1 19 T 757
TUNING SHOW 1 2 L.779 L.779 1 L7 T 7.178
TURAL.COM 1 3 2.095 2.095 1 60 TIP 1.107
VIVERALIA/Plant Trade Fair 1 L 9.908 9.908 223 3 121 3 P 4.955 121
Erfurt (D)
House building, Living and Modernizing 1 3 2.671 2.597 L 4 2 153 2 TIP 5.163%
International Pedigree Dog Exhibition 1 2 1.130 900 35 230 6 3 66 L P 17.232
naro.tech - Exh. for Renewable Resources 2 L 525 515 31 10 L 59 9 T 4.020*
Reisen & Caravan - Travel & Caravaning 1 L 6.142 6.142 433 12 237 43 11 2 P 33.198
Riding - Hunting - Fishing 1 3 3.865 3.549 215 316 16 8 173 15 P 23.469
Thiiringen-Ausstellung - Reg. Consumer Exh. 1 9 10.165 10.019 585 146 8 554 20 P 57.821
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Essen (D)
DailyFood-Business 1 3 6.731 6.731 83 5 274 5 T 5.274 95
EQUITANA (UFI) 2 9 33.672  33.672 8.434 29 874 260 TIP 193.238  14.493
E-world energy Tourism 1 5 29.715  29.715 1.951 33 685 184 P 103.222 1.548
SCHWEISSEN & SCHNEIDEN L 6 46.284  46.284  19.230 45 1.010 567 T 57.749 26.334
Ferrol (E)
DE BLANCO - Salén Nupcial/Ceremony & Wedding Fair 1 3 950 950 18 2 66 1 P 2.480
frffgfn'gﬂgﬁ';fggonﬂé}ezEFg’i':JESTRAS LR 1 6 6.562  4.841 602 1721 5 210 27 u7 30 TP 23.644 30
FEVINO 2 L * 1 50 T L4.107
OCASION AUTO/Second Hand Vehicles trade fair 2 3 * 1 13 P 3.111
Firenze (1)
BTC International - Meetings and incentives Fair 1 3 5.372 5.372 1120 294 L0 581 143 2.820 580
Int'l Handicraft fair (UFI) 1 10 11.410 11.410 3266 820 159 165.000
PITTI IMMAGINE BIMBO - Autumn 1 3 16.653  16.653 4.560 337 119 9.450 3.147
PITTI IMMAGINE BIMBO - Spring 1 3 17.993  17.993 4.823 345 124 4.804
ggrliy:l_M/(-\LﬁluNnErﬁlLATl - Exh. of yarns, fibres and knitted 1 3 9.865 9.865 1.224 112 32 5798 2.283
?a'gr'iy;"f"é‘gr'#f;””' LB RS, WIEEE A L 1 3 9.955  9.955  1.257 117 35 6.885  3.313
PITTI IMMAGINE UOMO - Autumn 1 L 32.198  32.198 6635 632 168 27.935 9.792
PITTI IMMAGINE UOMO - Spring 1 L 32.859  32.859 6984 641 162 13.956

(UFI): Recognized by UFI - The Global Association of the Exhibition Industry  + Ascertained by representative sampling A For the definitions see page 8 * not audited
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Foggia (1)
Int'l farming and Livestock show 1 6 41.140  23.683 L.400  17.457 2.140 610 89 175 L0 125.714 893
Forli (1)
FIERAVICOLA - Int'l poultry and rabbit farming exhibition 1 L 7.324 7.324 335 139 11 240 9 7.527 453
Frankfurt/Main (D)
Ambiente (UFI) 1 5 193.737 193.737 108.728 90 4.665 3.161 T 141.344  52.912
Art Frankfurt 1 L 6.833 6.833 1.283 11 146 30 P 6.020
Beautyworld (UFI) 1 5 11.356  11.356 4.853 33 Llyly 289 T 11.793 3.113
Christmasworld (UFI) 1 5 49.087  49.087  25.494 39 1.074 759 T 28.490 9.829
FACILITY MANAGEMENT 1 3 1.986 1.986 LL L 136 8 L 1 T 3.422 115
Heimtextil (UFI) 1 5 147.271 147.271 108.351 71 2.924 2.392 T 90.335 51.852
ISH (UFI) 2 5 157.711 157.465  58.647 246 72 57 2.347 1.275 T 192.187  42.089
Marketing Services 2 3 9.896 9.896 794 18 572 45 T 9.146
Musikmesse (UFI) 1 L 47.819 L47.569  27.783 250 50 1.515 1.001 TIP 69.390 19.082
Paperworld (UFI) 1 5 93.413 93.413 56.168 69 2.708 2.093 T 64.078  27.810
ProLight + Sound (UFI) 1 L 25.830 25.763  14.491 67 30 37 733 440 T 21.913 6.968
Techtextil (UFI) 2 3 24,743 24.743  14.955 L7 1.074 706 T 19.644 9.036
Tendence Lifestyle (UFI) 1 5 116.247 116.247  52.219 84 3.419 1.970 T 85.002  24.236

(UFI): Recognized by UFI - The Global Association of the Exhibition Industry  + Ascertained by representative sampling A For the definitions see page 8 * not audited
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Fredericia (DK)
Fredericia International Boat Show 2 7 16.435  16.435 251 6 178 17 P 37.408
Freiburg (D)
Baden Messe / ecotrend incl. Schalten und Walten 3 9 16.739  10.665 543 6.074 130 5 533 28 P 78.085
CFT - Camping, Leisure, Tourism 1 9 14.778 11.531 379 3.247 8 277 25 13 P 50.827
Intersolar 1 3 10.679  10.331 2.109 348 9 23 372 102 TIP 19.580
Kulturborse - Stage Production and Music 1 L 1.914 1.914 127 22 335 27 P 2.376
Plaza Culinaria 1 3 4.001 4.001 505 7 240 29 P 20.488
Friedrichshafen (D)
AERO (UFI) 2 b 29.658  22.013 7.606 7.645 2.278 24 520 195 215 150 TP 45.562
EUROBIKE (UFI) 1 b 38.970  37.233  20.207 1.737 611 38 806 542 71 66 TP L4227  15.479
European OutDoor Trade Fair (UFI) 1 b 27.262  26.966  16.486 296 222 34 648 461 91 86 T 15.158 7.791
goFinance 1 2 1.125 1.125 257 5 72 14 T 903 129
HAM RADIO / HAMtronic 1 3 2.635 2.635 496 14 130 28 P 16.683
I1BO 1 9 11.340  10.756 1.033 584 34 11 403 45 TP 76.897 146
INTERBOOT (UFI) 1 9 33.633  29.515  10.004 4.118 1.124 17 527 126 110 96 P 96.816  21.009
TUNING WORLD BODENSEE 1 b 14.076  13.458 831 618 67 5 223 17 2 2 P 98.809  12.549
Gelnhausen (D)
OKO-TRENDS - Ecological Trends 1 3 1.301 679 622 1 82 TIP 3.675 37

(UFI): Recognized by UFI - The Global Association of the Exhibition Industry  + Ascertained by representative sampling A For the definitions see page 8 * not audited
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Genova (I)
International boat show 1 9 112.051 49.316 16.203 62.735  19.452 979 248 398 349 217.527 3.655
Gijon (E)
AGROPEC/ Agriculture, Farming and Forestry Show 1 3 4.282 1.489 18 2.793 14 70 1 39 17 TIP 16.899
FIDMA /General Samples Fair of Asturias 1 16 51.191 16.230 1.479  34.961 139 23 665 82 291 28 TIP 234.875
FISESA 2 3 1.355 1.325 40 30 8 30 1 38 14 253
NORMUEBLE 2 3 7.118 7.061 40 57 2 134 1 T 4.232
TURICOM/Tourism and Commerce Fair 1 b 1.880 1.809 9 71 2 62 1 147 3 TP 3.333
Girona (E)
CINEGETICA 1 3 1.191 1.026 96 165 L 73 22 22 22 P 4.820
EQUUS CATALONIA 1 3 4427 1.863 96 2.564 32 3 171 TIP 14.106
FIAC / Industrial, Agriculturalist and Commercial Fair 1 5 16.185 9.747 181 6.438 L 452 135 141 138 T/IP 72.292
FIRAHABITATGE/ Real Estate Fair 1 3 1.608 1.572 36 1 106 26 26 26 P 6.189
FIRAREBAIXA/Reduction Fair 1 5 2.492 2.492 1 121 P *
GIRONANTIC/Antiques Fair 1 b 369 369 1 24 TP 1.961
INART / Feria Internacional de Arte de Catalufia 1 L 1.464 1.464 1 45 TIP 3.563
PIN - Parc Infantil de Nadal/Children Christmas Exhibition 1 9 * 1 85 P 8.392
SPV I Salén Profesional de los Viveros 1 3 2.908 2.908 336 6 112 3 3 3 TIP 2.686 224
TOT NUVIS/Equipment and Services for Weddings Show 1 3 2.187 2.187 1 149 14 14 14 P L.778

(UFI): Recognized by UFI - The Global Association of the Exhibition Industry  + Ascertained by representative sampling A For the definitions see page 8 * not audited
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Gornja Radgona (SL)

Ly TR e e B e R 1 5 8.041  3.792 sS4l 4249 1.384 19 201 35 111 101 TP 11.257
Gothenburg (S)

Automadssan 3 L 13.088  12.983 105 11 250 349 P 16.025
Bdtmadssan 1 10 17.488 17.373 115 8 327 P 86.742
Bok & Bibliotek - Book & Library Fair 1 L 11.896 11.821 75 23 823 P 78.050
Brollop & Fest 1 L 848 848 51 P 19.612
Byggmaskiner/ScanBygg 2 L 6.838 6.633 205 8 171 106 T 10.258
Dagens Hushall - The International Consumer Goods Fair 1 L 1.854 1.854 2 96 P 29.017
Elfack 2 5 17.744  17.511 233 13 422 594 T 26.217
Hem & Villa - Home and Villa 1 L 7.078 7.078 5 245 78 P 30.359
Heminredning 1 L 1.909 1.909 84 9 P 22.654
Index 1 L L.144 L1404 11 104 T 2.433
Kompetensforum/ShopTech inom Logistik & Transport 1 2 1.037 1.037 2 87 26 T 1.452
Kunskap & Framtid - Student & Knowledge Fair 1 3 1.836 1.836 9 118 T 11.659
Leva & Fungera 2 3 5.357 5.357 6 197 40 T 14.956
Pa tva hjul 2 L 13.081  13.081 5 215 P 66.904
Scanautomatic 2 L 10.389  10.389 10 292 1.001 T 19.971
Senior 1 3 1.474 1.474 2 89 P 5.446

(UFI): Recognized by UFI - The Global Association of the Exhibition Industry  + Ascertained by representative sampling A For the definitions see page 8 * not audited




2005 Events by Cities

Rented Space (sq.m.) Eﬁgl'l!’(')tv“”ﬁ ;’:é"tr'l" b Represented firms

Halls Open Air Admis-
sion for
Interval | Duration from ... Tradel

Years DEV Total Total Foreign  Total Foreign Countries  Total Foreign  Total Foreign  Public Total A ForeignA
Swedental 2 3 5.575 5.575 13 207 T 10.387
TUR - Travel and Tourism 1 L 16.688  16.577 111 91 1.227 709 TIP 38.353
vard i Vast 2 3 2.110 2.110 2 145 31 T 14.956
Vitalis 1 3 854 854 3 L9 T 1.098
Graz (B)
{g[‘lfl';'r;?,‘v)gé‘éfn‘ggf DN T 107 B s Al ) 1 3 3.482  3.482 381 8 169 16 16 p 11.752
Eﬁ;ﬁé‘?ﬁgg;;r']”teeg’e‘fgtfsgfl'lIﬁggggar'égg{lgﬁg'ghy brtlifingy | 4 4 12.598  12.475 489 123 9 356 19 30 1 29.217
GRENOBLE (F)
Grenoble international multi branch fair 1 13 22.597  20.656 526 1.941 17 570 30 27 11 P 129.311
Hamburg (D)
DU UND DEINE WELT - Reg. Consumer Exh. 1 10 25.084  23.962 2.845 1.122 62 38 907 102 2 1 P 145.439 436
hanseboot (UFI) 1 9 40.444 35,578  13.059 4.866 1.992 28 890 180 P 119.901 6.355
INTERNORGA (UFI) 1 6 L46.664  45.422 5.492 1.242 24 23 926 136 2 T 105.890 2.965
REISEN HAMBURG Tourism & Caravaning (UFI) 1 5 24,982  24.857 4.068 125 76 1.077 328 30 23 P 95.475 573
shk Hamburg 2 L 17.808 17.766 1.574 42 17 403 59 8 3 TIP 37.619 564
USSIFA - Watches, Jewels, Pearls 1 3 2.598 2.598 84 L 100 3 T 2.935
Hannover (D)
ABF 1 9 40.244  40.034 1.381 210 15 765 57 P 129.476
AGRITECHNICA (UFI) 2 7 130.686 127.197 32.462 3.489 1.165 34 1.513 4oL 99 67 T 259.723 45.971

(UFI): Recognized by UFI - The Global Association of the Exhibition Industry  + Ascertained by representative sampling A For the definitions see page 8 * not audited




2005 Events by Cities

Rented Space (sq.m.) Eﬁgl'l!’(')tv“”ﬁ ;’:é"tr'l" b Represented firms

Halls Open Air Admis-
sion for
Interval | Duration from ... Trade/

Years DEV Total Total Foreign  Total Foreign Countries  Total Foreign  Total Foreign  Public Total A ForeignA
BIOTECHNICA (UFI) 2 3 12.568 12.568 3.142 30 849 268 T 12.043 2.938
CeBIT (UFI) 1 7 307.708 290.316  86.232  17.392 820 69 6.246 3.280 TIP L74.082 128.476
CeMAT 3 5 72.300 64.710  23.175 7.590 2.184 34 965 4oL T 48.427  16.756
DOMOTEX (UFI) 1 b 90.142  90.142  63.681 57 1.244 976 T 43.855  24.559
EMO 2 8 161.647 161.647  92.932 39 2.016 1.167 T 160.054  55.859
HANNOVER MESSE (UFI) 1 5 203.341 202.033  66.980 1.308 65 6.133 2.967 T 208.234  60.596
Hannover Messe ComVac 2 5 9.816 9.763 3.908 53 21 158 103 T 33.526"  11.198
Hannover Messe Digital Factory 1 5 4.083 4.083 157 14 222 21 T 35.816" 9.670
Hannover Messe Energy 1 5 29.621 28.447 8.916 1.174 L2 746 397 T 78.712° 23.220
Hannover Messe Factory Automation 1 5 43.290 43.230 5.541 60 32 914 271 T 96.829"  29.727
Hannover Messe Industrial Services & Equipment 1 5 1.892 1.892 216 8 50 13 T 31.860°  10.992
Hannover Messe INTERKAMA+ 1 5 8.986 8.986 1.748 23 219 67 T 85.792"  23.507
Hannover Messe MDA - Motion, Drive & Automation 2 5 49,927 49.921 25.066 6 37 1.230 838 T 89.332° 28.676
Hannover Messe Micro Technology 1 5 2.567 2.567 361 10 140 51 T 33.734" 9.715
Hannover Messe Research & Technology 1 5 7.093 7.093 1.172 20 400 91 T 48.310*  12.560
Hannover Messe Subcontracting 1 5 26.412 26.412 10.974 52 1.478 849 T 56.640°  16.822
Hannover Messe Surface Technology / Powder Coating 2 5 10.010 9.995 1.390 15 21 336 75 T 46.020"  13.300
IKK - Refrigeration, Air Condition, Ventilation (UFI) 1 3 20.576  20.576  11.984 41 610 409 T 13.669 6.288

Infa - Information and Sales Exhibition 1 9 32.032 31.591 2.535 441 28 1.243 82 P 219.455

(UFI): Recognized by UFI - The Global Association of the Exhibition Industry  + Ascertained by representative sampling A For the definitions see page 8 * not audited




2005 Events by Cities

Rented Space (sq.m.) Eﬁgl'?(')tv‘m ;’{’;tr'l"d . Represented firms
Halls Open Air Admis-
sion for
Interval | Duration from ... Trade/

Years DEV Total Total Foreign  Total Foreign Countries  Total Foreign  Total Foreign  Public Total A ForeignA
INTERSCHUTZ - DER ROTE HAHN / INTERPOLICE 6 68.582  46.215 17.292  22.367 7.704 45 1.215 559 T 136.601  29.369
LIGNA+ (UF1) 5 129.083 118.676  64.994  10.407 3.919 L 1.800 956 T 96.675  41.377
Pferd & Jagd - Equestrian Sport, Hunting, Fishing L 16.555 16.535 1.297 20 18 633 62 P 69.039 690
Heidenheim (D)
KONTAKTA 5 4.839 3.703 15 1.136 2 302 1 22 P 41.003
Helsinki (SF)
Automation 3 6.223 6.223 166 736 T 11.009
Automotive Aftermarket 3 6.322 6.322 128 T 14.345
Caravan 3 6.097 6.097 49 P incl. in MATKA
ChemBio Finland and Nanotechnology in Northern Europe 3 4.168 4.168 230 705 T 8.877
Child 3 1.531 1.531 143 6L P 19.178
Colour and Surface 3 957 957 48 50 T incl. in FinnSec
Congress 2 1.189 1.189 100 40 T 2.979
DigiExpo 3 3.069 3.069 50 1 P 47.438
EDUCA 2 1.886 1.886 151 49 T 9.015
Elkom 3 6.834 6.834 312 1.621 T 10.293
ELMA - Finnish countryside in Helsinki 3 3.307 3.307 472 P 24.431
Energy 3 786 786 39 20 T incl. in Automation
Fair for You +45 3 1193 1.193 104 13 p g”eca"uit; itz

(UFI): Recognized by UFI - The Global Association of the Exhibition Industry

+ Ascertained by representative sampling A For the definitions see page 8

* not audited




2005 Events by Cities

Rented Space (sq.m.) Eﬁgl'l!’(')tv“”ﬁ ;’:é"tr'l" b Represented firms

Halls Open Air Admis-
sion for
Interval | Duration from ... Trade/
Years DEV Total Total Foreign  Total Foreign Countries  Total Foreign  Total Foreign  Public Total A ForeignA
Fillari (bicycles)/Golf /Kunto (Fitness)/Retki (Outdoor) 1 3 3.566 3.566 165 61 P 25.730
Finnish Dental Congress and Exhibition 1 3 1.643 1.643 89 65 T 7.688
FinnSec 2 3 4.492 4.492 183 341 T 17.600
Forma Autumn 1 3 4.272 4.272 240 T L.a77
Forma Spring 1 3 4.117 4117 233 T 4.063
Habitare 2 6 19.648  19.648 487 363 TIP 91.683
Health&Beauty 1 3 4.218 4.218 364 111 P 34.264
Helsinki Boat-Afloat Show 1 L 1.936 664 1.272 133 P 14.364
Helsinki Book Fair 1 L L.715 L.715 247 23 P L7.499
Helsinki International Boat Show 1 10 22.652  22.652 349 323 TIP 93.982
Helsinki International Fashion Fair Autumn 1 b 5.339 5.339 225 TP 14.324
Helsinki International Fashion Fair Spring 1 L 5.664 5.664 261 TIP ic;g'eigxmimg?r_
?gﬁg‘gﬁié’:ﬁi@‘;’fo”a' iz Eneariig S el 2 3 1581  1.581 43 167 T indl. in Automation
Hetkessa Hame, Hame Senaatintorilla 1 3 1.240 883 357 145 p e
Light, Electricity, Tele 2 3 3.061 3.061 124 178 T 4.970
Matka The Finnish Internatioal Travel Fair 1 b 11.908 11.908 1.165 TIP 78.044
Minimarket 2 2 869 869 65 T 2.097
MP Motorcycle Exhibition 1 3 9.468 9.468 159 P 75.792
OwnCabin 1 4 2316 2.316 129 42 p L, [0 Si=

Garden

(UFI): Recognized by UFI - The Global Association of the Exhibition Industry  + Ascertained by representative sampling A For the definitions see page 8 * not audited




2005 Events by Cities

Rented Space (sq.m.) Eﬁgl'l!’(')tv“’”: ;’:;tr'l" b Represented firms

Halls Open Air Admis-
sion for
Interval | Duration from ... Trade/

Years DEV Total Total Foreign  Total Foreign Countries  Total Foreign  Total Foreign  Public Total A ForeignA
OwnHome 1 4 3.853  3.853 173 51 p indl. in Sprin-
Polarstoff | (Spring) 1 2 510 510 39 T 345
Polarstoff Il (Autumn) 1 3 510 510 36 T 684
Real Estate 2 3 3.145 3.145 144 54 T incl. in FinnSec
Skiexpo & BoardExpo 1 3 5.040 5.040 165 127 P incl. in DigiExpo
SpringGarden 2 L 5.301 5.301 197 72 P 67.719
The Finnish Medical Convention and Exhibition 1 5 3.794 3.794 175 73 T 15.165
The Finnish Nursing Exhibition 1 2 903 903 101 L2 T 6.333
The Shoe and Bag Fair Autumn 1 2 1.743 1.743 58 T 642
The Shoe and Bag Fair Spring 1 2 1.917 1.917 70 T 713
WineExpo 1 3 1.380 1.380 58 TIP 6.331
Herning (DK)
Foodtech Scandinavia 2 3 11.924 11.924 959 9 325 42 TIP 9.429 1.678
HI Industri 1 L 35.947  33.241 950 2.706 10 789 L5 TIP 27.282 818
Transport 2 L 41.776  41.776 1.951 6 258 15 TIP 33.360 4.122
Hof (D)
Oberfranken-Ausstellung - Reg. Consumer Exh. 2 9 9.292 6.595 274 2.697 50 L 292 9 11 P 40.113
Hofheim - Wallau (D)
InNaTex - Natural and organic textiles (Aug.) 1 3 4.007 4.007 561 18 197 40 T 1.112 130

(UFI): Recognized by UFI - The Global Association of the Exhibition Industry  + Ascertained by representative sampling A For the definitions see page 8 * not audited




2005 Events by Cities

Rented Space (sq.m.) Eﬁgl'l!’(')tv“’”: ;’:;tr'l" b Represented firms

Halls Open Air Admis-
sion for
Interval | Duration from ... Trade/

Years DEV Total Total Foreign  Total Foreign Countries  Total Foreign  Total Foreign  Public Total A ForeignA
InNaTex - Natural and organic textiles (Jan.) 1 3 4.073 4.073 676 21 212 48 7 5 T 1.149 139
Husum (D)
Husum Wind 2 5 11.693 11.071 2.636 622 56 26 525 150 T 15.143 3.695
Idar-Oberstein (D)
INTERGEM 1 L 1.683 1.683 183 11 131 14 T 2.798 L97
Ingolstadt (D)
miba - Reg. Consumer Exhibition 2 9 11.879 9.133 2.746 1 Lok P 75.536
Innsbruck (A)
Tyrolian Spring Fair 1 b 14.438  11.539 929 2.899 290 8 409 48 P 33.738
Jaen (E)
EXPOLIVA/Olive and Oil Fair 2 b 15.606  10.003 320 5.603 6 239 11 57 7 T 32.373 526
FEDUCA /Interactive Fair of Didactic and Leisure 1 20 5.100 5.100 1 12 P 21.045
FERIA DEL TORO Y DEL CABALLO/Bull and Horse Fair 1 b 1.635 1.635 1 40 TP 11.432
JAEN CULTURAL 1 3 1.072 1.072 1 37 TP *
_SrrAaL((j')gl gﬁlr. VEHICULO DE OCASION/Second Hand Vehicles 1 10 8.054 8.054 1 14 6 P 10.605
TIERRA ADENTRO / Fair of the Andalucias interior Tourism 1 b 8.380 4.380 32 4.000 9 107 2 36 8 TP 15.166
Jonkoping ()
Bilsport Performance & Custom Motor Show 1 L 17.640 17.520 120 6 223 L43 P 69.885
Elmia Days for Industry 2 3 5.130 5.130 6 227 286 T 5.412

(UFI): Recognized by UFI - The Global Association of the Exhibition Industry  + Ascertained by representative sampling A For the definitions see page 8 * not audited




2005 Events by Cities

Rented Space (sq.m.) Eﬁgl'l!’(')tv“’”: ;’:;tr'l" b Represented firms

Halls Open Air Admis-
sion for
Interval | Duration from ... Trade/
Years DEV Total Total Foreign  Total Foreign Countries  Total Foreign  Total Foreign  Public Total A ForeignA

Elmia Fastighet - Elmia Property Management 2 3 6.720 6.670 50 L 272 54 T 18.668
Elmia Food Mart 2 3 4.105 4.105 8 143 31 T 4.495
Elmia Game Fair 2 b 9.928 9.347 581 7 214 62 T 25.013
Elmia Garden 1 2 4.650 4.650 7 126 20 T 2.349
Elmia Husvagn & Husbil - Scandinavian Caravan Show 1 5 24,946  24.824 122 L 147 60 P 36.093
Elmia Landsbygd & Konsument 1 2 435 435 1 38 P 2.110
Elmia Nordic Rail 2 3 5.695 5.579 116 17 226 51 T 4.067
Elmia Park & Golf 2 3 13.746 6.528 7.218 7 209 85 T 18.668
Elmia Underleverantor - EImia Subcontractor 1 L 17.328 17.328 31 1.214 211 T 16.057
Elmia Wood b b 206.672 1.569 205.103 19 449 89 T 50.050
Foto & Video 1 2 1.212 1.212 1 52 29 T 4.504
Hem & Villa - Home and Villa 1 b 4.258 4.210 48 6 156 20 P 17.643
Kartdagar och GIT-madssa 1 3 938 938 L 53 11 T 1.293
NordCon 2 3 39.234 1.022 38.212 3 130 57 T 10.846
PRomotion EXPO (Autumn) 1 3 4.305 4.305 6 198 42 T 2.057
PRomotion EXPO (Spring) 1 3 6.304 6.304 11 217 60 T 2.621
Jyviskyla (SF)

Building and Home Renovation 1 3+1 5.866 5.462 405 274 52 TIP 22.268
Christmas Fair 1 2 3.326 2.814 512 257 P 17.820

(UFI): Recognized by UFI - The Global Association of the Exhibition Industry  + Ascertained by representative sampling A For the definitions see page 8 * not audited




2005 Events by Cities

Rented Space (sq.m.) Eﬁgl'l!’(')tv“’”: ;’:;tr'l" b Represented firms

Halls Open Air Admis-
sion for
Interval | Duration from ... Trade/

Years DEV Total Total Foreign  Total Foreign Countries  Total Foreign  Total Foreign  Public Total A ForeignA
Entrepreneurship and company services 2 2 499 499 51 22 T 2.254
FinnGraf 2 3 5.739 5.739 148 352 T 10.808
Free Time 1 2 6.964 6.935 29 185 72 P incl. in Player
Keskimaa 90 Years 2 1.100 1.100 66 P 30.167
KoneAgria 1 L 14.678  11.597 3.081 208 210 TIP 30.493
Maintenance Summit 2 130 130 16 T 125
Player 1 2 189 189 8 1 P 13.704
RallyExpo 1 b 6.311 1.652 4.659 60 42 P 88.512
Snow Mobile & ATV 1 2 4604 4556 49 9 38 p incl.in Keskimaa
Wood , Bioenergy 2 b 6.905 5.505 1.400 210 290 T 8.777
Kajaani (SF)
Construction Fair Kajaani L 2 1.653 523 1.130 54 1 P 1.405
Karlsruhe (D)
HOGAKA 2 b 6.263 6.263 485 5 212 16 1 T 15.688 251
hortec 2 3 4.482 4.482 245 9 206 21 T 7.800 772
Interpart 1 3 3.765 3.765 893 13 328 88 3 3 T 3.520 246
Inventa 1 b 5.562 5.562 234 3 207 8 17 P 45.762 320
Karlsruher Hochzeitstage - Wedding Days 1 2 1.238 1.158 9 80 2 130 1 P 4.700
LEARNTEC 1 L 5.351 5.351 653 11 179 27 87 8 TIP 7.302 803

(UFI): Recognized by UFI - The Global Association of the Exhibition Industry  + Ascertained by representative sampling A For the definitions see page 8 * not audited




2005 Events by Cities

Rented Space (sq.m.) Eﬁgl'?(')tv‘m ;’{’;tr'l"d . Represented firms
Halls Open Air Admis-
sion for
Interval | Duration from ... Trade/

Years DEV Total Total Foreign  Total Foreign Countries  Total Foreign  Total Foreign  Public Total A ForeignA
Offerta 9 25.115  25.115 1.325 9 769 40 98 1 P 132.185 1.586
RESALE 3 9.819 8.219 2.880 1.600 400 27 528 210 T 10.085 6.712
Kempten (D)
Allgduer Festwoche - Regional Consumer Exhibition 9 14.078 5.740 376 8.338 L 395 17 P 94.639
KIELCE (PL)
AGROTECH 3 13251 9.809 1.784 3.442 9 295 28 TIP 25.725
AIR SHOW 2 926 926 349 L 22 5 P 100.287
ALARM - Video Surveillance Conference and Exhibition 2 721 661 L 60 2 21 1 TIP 650
AUTOSTRADA-POLSKA 3 12811 4.626 967 8.185 1.892 23 556 117 139 139 TP 9.520
CONTROL-TECH - Fair of Industrial Measuring Technology 3 544 519 200 25 10 84 L8 21 21 TIP incl. in METAL
Dogs Show 2 187 171 16 1 16 TP 3.648
DOM 3 1632 1.336 296 L 129 3 TP 9.987
EDUKACUA 3 1114 1.094 9 20 2 118 1 TP 9.541
ENEX - International Power Industry Fair 3 1135 1.101 67 34 5 89 9 L 3 TIP 3.176
EXPO-GAS 3 1060 1.000 21 60 3 55 2 T 885
INSTALTECH 3 435 233 202 1 41 TP incl. in DOM
INTERKAMIE? 3 619 619 239 9 61 29 TP incl. in DOM
ﬁZ;EXFF;?r- Timber Industry and Forest Resources Manage- 3 611 305 306 1 27 TP incl. in Agrotech
LOGISTYKA b 1292 1.292 1 32 3 T incl. in MSPO

(UFI): Recognized by UFI - The Global Association of the Exhibition Industry

+ Ascertained by representative sampling A For the definitions see page 8

* not audited
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Rented Space (sq.m.) Eﬁgl'l!’(')tv“”ﬁ ;’:é"tr'l" b Represented firms

Halls Open Air Admis-
sion for
Interval | Duration from ... Trade/
Years DEV Total Total Foreign  Total Foreign Countries  Total Foreign  Total Foreign  Public Total A ForeignA
MASZBUD - International Construction Equipment Fair 2 3 2314 247 41 2.067 750 9 56 20 31 31 TIP 2.772
METAL (UFI) 1 3 3417 3.366 1.082 51 26 343 194 TIP 2.679
MSPO - International Defence Industry Exhibition (UFI) 1 b 15226 3.753 1.387 11.473 449 21 275 115 19 16 T 10.384
MTS - International Co-operative Movement Fair 1 3 694 688 24 6 2 81 3 P *
National Employment Fair 1 1 2180 2.180 1 133 P 5.680
NECROEXPO - International Funeral Fair 1 3 875 793 310 82 L 49 8 TIP 1.020
NONFERMET - Technology, Processing and Application of 1 3 537 508 107 29 8 55 11 TP ind. in METAL
OGROD I TY - Garden Fair 1 3 1615 544 1.071 1 73 TIP incl. in DOM
OPTEXPO 1 2 861 861 103 L 72 6 L TIP 956
PLASTPOL (UFI) 1 L 10104 9.992 3.438 112 12 26 635 314 29 25 TIP 13.621
REHMED-EXPO 1 3 692 683 42 9 2 51 3 TP *
SACROEXPO - International Fair of Church Construction 1 3 2748 2.636 282 112 10 235 24 5 L TP 4.163
SPORT-O0BIEKT 1 2 359 343 16 1 22 TP incl. in ALARM
TRAFFIC-EXPO - International Fair of Infrastructure 1 3 754 704 54 50 L 36 3 5 5 TIP 1.568
TRANSEXPO - International Fair of Local Public Transport 1 2 6140 1.565 88 4.575 280 9 123 23 TIP 1.564
VOYAGER 1 3 214 214 1 34 24 TP incl. in DOM
KIEV (UA)
APM-ProdTek - Food Processing Technology?) 1 L L2y L24 285 3 32 12 T Included in MaRHo
BEZPEKA (SECURITY) - Security Systems and Equipment?) 1 L 2.185 2.185 31 2 124 3 T 6.124

(UFI): Recognized by UFI - The Global Association of the Exhibition Industry  + Ascertained by representative sampling A For the definitions see page 8 * not audited 1) audited by Centrex, Hungary
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Rented Space (sq.m.) Eﬁgl'l!’(')tv“”ﬁ ;’:é"tr'l" b Represented firms

Halls Open Air Admis-
sion for
Interval | Duration from ... Tradel
Years DEV Total Total Foreign  Total Foreign Countries  Total Foreign  Total Foreign  Public Total A ForeignA
Building & Architecture Autumn?) 1 5 12.959  10.541 1.753 2.418 96 12 734 92 TIP 28.013
Building & Architecture Spring') 1 5 16.795 13.078 3.949 3.717 244 16 806 172 TIP 39.219
DigiMania - Personal and Home Digital Technologies') 1 L 748 748 1 34 TIP 23.218
elcomUkraine - Power Engineering, Energy-Saving, and
Electrical Engineering (UFI?l) 1 L 5.061 4.851 894 210 17 271 64 T 11.829 Li4

Electronic Components, Industrial Lighting, MashMet,
Welding/Related Technologies, Pipeline Transportation, 1 L 2.455 2.455 319 10 224 35 T 10.180
Innovation and Inventions?)

EnterEX, ExpoTEL, ERP Solutions?) 1 L 2.864 2.864 (] L 137 5 T 12.904
incl. in Restaurant
Food Industry?) 1 L 1.401 1.401 249 6 120 8 TIP Expo Ukraine
(autumn)
Franchising?) 1 3 282 282 19 3 36 B T 5.159
. . . incl. in Kyiv Expo
Furniture technologies, Components, Textiles Autumn?) 1 5 2.775 2.775 1.059 9 151 52 TIP Furniture (autumn)
g ; . ; incl. in Kyiv Expo
Furniture Technologies, Components, Textiles Spring') 1 5 3.456 3.456 1.033 11 161 49 TIP Furniture (spring)
Groshi EXPO/Money EXPO - Financial Services
for Consumers) 1 L 513 513 1 60 P 5.484
. ; incl. in Kyiv Expo
Home Textile, Interior*) 1 L 2.777 2.777 2.183 6 116 64 TIP Furniture (autumn)
Industrial Cold - Industrial Refrigeration Equipment, Con- c
ditioning, and Ventilation?) 1 L 1.039 1.009 55 30 5 L8 L T Included in MaRHo
Inter Agro?) 1 L 3.436 3.434 600 2 6 107 13 TIP 6.427
Jeweller Expo Ukraine Autumn?) 1 L 3.954 3.954 672 8 239 L8 TIP 17.500
Jeweller Expo Ukraine Spring?’) 1 L 3.449 3.419 786 30 7 213 49 TIP 15.945
Kiev Expo Furniture Spring?) 1 5 6.564 6.424 587 140 9 227 21 TIP 25.031
Kyiv DigiPhoto Show - Digital Photographic and Video 1 L 483 483 20 2 28 1 TP Included in

Equipment, and Storage Media Technologies?) DigiMania

(UFI): Recognized by UFI - The Global Association of the Exhibition Industry  + Ascertained by representative sampling A For the definitions see page 8 * not audited 1) audited by Centrex, Hungary
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Rented Space (sq.m.) Eﬁgl'l!’(')tv“”ﬁ ;’:é"tr'l" b Represented firms

Halls Open Air Admis-
sion for
Interval | Duration from ... Tradel
Years DEV Total Total Foreign  Total Foreign Countries  Total Foreign  Total Foreign  Public Total A ForeignA

Kyiv Expo Furniture Autumn?) 1 5 5.283 5.183 114 100 10 184 54 TIP 22.001
Kyiv Fashion Autumn?) 1 L 4.804 4.804 1.738 16 338 86 TIP 933
Kyiv Fashion Spring?) 1 L 3.871 3.871 2.416 9 219 114 TIP 8.897

incl. in Jeweller
Kyiv Salon of Watches?) 1 L 535 535 18 2 36 1 TIP Expo Ukraine

(autumn)
Kyiv-Hil-)Fi Show - Hi-Fi, High-End Equipment, and Home 1 L 1.542 1.542 36 3 45 2 TP 12.359
Cinema : : :
MaRHo - Equipment for Shops, Restaurants, and Hotels?) 1 L 2.725 2.725 99 L 114 L T 8.428
Optics Salon Ukraine?) 1 3 1.009 1.009 30 3 56 3 TP 1.502

incl. in Prod Expo
Pack Expo?) 1 L 1.757 1.757 719 9 123 36 T Ukraine
Poligraphy?) 1 5 4.954 4.858 243 96 10 127 17 49 2 TIP 12.690 120
Prod Expo Ukraine - International Specialized Exhibition
of Foodstuffs and Drinks (UFI)!) 1 L 1.688 1.688 499 10 157 BB TIP 11.331
Restaurant Expo?) 1 L 2.046 2.015 108 31 6 120 6 TIP 10.202
REX - Advertising, Marketing, and the Mass Media®) 1 L 4.431 L.344 105 87 5 402 7 T 18.076
Klagenfurt (A)
Der Hauslbauer - Building Fair 1 3 11.464 9.428 627 2.036 6 390 27 45 TIP 23.958 719
Gast International gastronomy and hotel trade fair for
Southern Austria and the Alps-Adriatic Region (UFI) 1 L 12.651  10.381 1.001 2.270 16 525 91 71 T 17.992 900
Kokkola (SF)*
Elviira Construction Fair 2 1.302 1.163 139 95 9 TIP 4.078

: Recognized by UFI - The Global Association of the Exhibition Industry ~ + Ascertained by representative sampling or the definitions see page not audite audited by Centrex, Hungary audited by IUEF, Russia
(UFI): R ized by UFI - The Global A: iati f the Exhibition Ind A ined b i li A For the definiti 8 * dited 1) audited by C H 2) audited by IUEF, Russi
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Rented Space (sq.m.) Eﬁgl'l!’(')tv“”ﬁ ;’:é"tr'l" b Represented firms

Halls Open Air Admis-
sion for
Interval | Duration from ... Trade/

Years DEV Total Total Foreign  Total Foreign Countries  Total Foreign  Total Foreign  Public Total A ForeignA
Koln (D)
Anuga (UF1) 2 5 141.129 141.129 101.171 109 5.930 4.996 364 245 T 158.817  83.312
Cologne Fine Art 1 5 6.723 6.723 L6L 9 197 16 P 28.045
EXPOPHARM 1 b 19.307  19.307 829 18 423 49 3 2 T 27.790 3.057
FARBE - Paint, Decorating, Building Protection 3 L 22.563  22.563 3.908 27 399 98 12 3 T 54.205  11.846
FSB - Amenity Areas, Sports and Pool Facilities (UFI) 2 3 16.645 16.645 10.006 38 L1y 238 62 L5 T 12.904 7.491
handarbeit & hobby - Creative Textile Handicraft 1 3 7.023 7.023 2.279 22 182 93 6 2 TIP 8.614 1.981
IDS - International Dental Show (UFI) 2 5 49.453  49.453 20.254 L8 1.430 874 112 64 T 77.433 21.084
IFMA Cologne (UFI) 1 L 24.042 24.042 7.764 36 539 281 167 65 TIP 47.512 4.793
imm cologne - The international Furniture Fair (UFI) 1 7 165.234 165.234  86.623 50 1.260 824 52 28 TIP 124.926  35.783
interzum (UFI) 2 5 60.312 60.312 38.563 60 1.180 891 120 67 T 49.145  37.503
ISM - International Sweets and Biscuits Fair (UFI) 1 b 55.106  55.106  37.672 69 1.475 1.224 135 105 T 34.925  21.229
Kind + Jugend - Baby to Teenager Fair (UFI) 1 3 31.504  31.504 19.511 39 526 384 35 26 T 12.402 8.765
Philatelia und MiinzExpo - Stamps, Coins and Accessories 2 3 2.055 2.055 340 36 207 81 P 5.257
REISEMARKT KOLN INTERNATIONAL 1 3 6.759 6.759 2.617 L 556 154 352 241 P 18.578
SOLARIA 2 3 9.226 9.226 3.190 17 132 61 23 10 T 7.669 2.210
spoga (UF1) 1 3 80.788 80.788  57.959 61 1.479 1.182 52 Ly T 25.859  15.471
Krasnodar (RU)
YugAgroProm. YugAgroPischeMash (UFI) 1 L 13.614 5.711 2.698 7.903 1.233 17 456 142 17 3 T 10.033 117

(UFI): Recognized by UFI - The Global Association of the Exhibition Industry  + Ascertained by representative sampling A For the definitions see page 8 * not audited




2005 Events by Cities

Rented Space (sq.m.) Eﬁgl'%tv“"ﬁ ;’:::ltrll-'d . Represented firms
Halls Open Air Admis-
sion for
Duration from ... Trade/

DEV Total Total Foreign  Total Foreign Countries  Total Foreign  Total Foreign  Public Total A ForeignA
LA ROCHELLE (F)
International in water boat show 6 42.890 5.722 537  37.168 L. 717 34 501 55 269 P 79.500 1.300
La Rochelle multi branch fair 10 27.710  10.948 2.472 16.762 8 429 8 P 70.072
LA ROCHE-SUR-FORON (F)
Haute-Savoie Mont-Blanc international multi branch fair 9 24,301  13.670 528 10.631 220 30 561 32 793 335 P 98.373 529
LA ROCHE-SUR-YON (F)
La Roche-sur-Yon multi branch fair 9 10.218 3.254 6.964 235 P 10.651
Lahti (SF)
Caravan 3 9.345 9.093 252 63 68 TIP 12.666
Furnia b 4.366 4.332 34 88 5 TIP 7.969
Handicraft and Gift 2 1.170 1.158 12 155 20 P 8.101
Infratech 3 7.000 3.375 3.625 218 T 9.047
Muovi Plastics 3 3.208 3.208 144 67 T 6.974
Raksa - Construction Fair 3 4.959 4.821 138 263 99 TP 27.585
Landshut (D)
Niederbayern-Schau - Reg. Consumer Exh. 10 21.767  14.589 712 7.178 155 8 638 23 51 3 106.872
Las Palmas de Gran Canaria (E)
e S e s e 1w R
CANAGUA Salén Int. de Agua, Energia y Medio Ambiente. b 3.166 3.041 161 125 3 101 6 20 T 210

(UFI): Recognized by UFI - The Global Association of the Exhibition Industry

+ Ascertained by representative sampling A For the definitions see page 8

* not audited
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Rented Space (sq.m.) Eﬁgl'l!’(')tv“”ﬁ ;’:é"tr'l" b Represented firms

Halls Open Air Admis-
sion for
Interval | Duration from ... Trade/

Years DEV Total Total Foreign  Total Foreign Countries  Total Foreign  Total Foreign  Public Total A ForeignA
FIC/ General fair 1 5 5.967 3.333 2.634 1 124 TIP 10.013
FISALDO Sales and Bargains Fair 1 5 3.988 2.961 24 1.027 2 116 1 TIP 40.505
r&ﬁﬁﬂg&gﬁ{ﬁ}g\irmz LA INFANCIA'Y DE LA JUVENTUD / Child- 1 21 13.500 8.4,00 5.100 1 29 p 46.372
LAVAL (F)
Laval multi branch fair 1 6 11.587 4.260 7.320 243 P 20.592
LE MANS (F)
Le Mans multi branch fair 1 5 48.390  12.145 10  36.245 550 1 53 P 101.000
Leipzig (D)
AUTO MOBIL INTERNATIONAL / AMITEC (UFI) 1 9 59.878 59.878 28.395 21 435 65 6 P 269.898  13.495
CADEAUX - March 1 3 11.314 11.314 610 11 427 25 3 T 9.130
CADEAUX - September / Comfortex 1 3 15.354  15.354 647 15 576 40 L T 12.001 180
DACH + WAND 1 b 8.199 7.288 751 911 17 189 33 T 9.053 24
enertec 1 b 3.162 3.162 135 8 218 16 10 T 10.995 330
Fachdental Leipzig 1 2 4.097 4.097 192 12 202 21 22 18 T 5.314
FleiFa - Exhibition for the Butchery Trade 2 3 2.956 2.956 57 5 113 L L 1 T 4.283 86
GASTE - Restaurant, hotel and catering business 2 L 9.091 9.091 266 7 333 23 5 T 19.901 1.114
GC - Games Convention 1 5 25.864  25.864 1.129 15 279 51 10 2 TP 136.584 3.961
Home - Garden - Leisure / Handicrafts Fair 1 9 25.461  25.461 1.836 22 1.059 61 52 14 P 169.064
Leipzig Book Fair 1 b 11.160 11.160 1.240 28 1.889 413 5 TP 110.665 3.320

(UFI): Recognized by UFI - The Global Association of the Exhibition Industry  + Ascertained by representative sampling A For the definitions see page 8 * not audited
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Rented Space (sq.m.) Eﬁgl'l!’(')tv“”ﬁ ;’:é"tr'l" b Represented firms

Halls Open Air Admis-
sion for
Interval | Duration from ... Trade/

Years DEV Total Total Foreign  Total Foreign Countries  Total Foreign  Total Foreign  Public Total A ForeignA
MIDORA 1 3 3.456 3.456 238 26 183 L8 T 2.725 55
models - hobbies - games 1 L 9.993 9.993 508 13 468 33 3 T 106.777 1.495
Pflegemesse - Hospital and Home Care 2 3 5.052 5.052 102 5 254 7 28 P 14.655 59
Sachsenback - Bakery and confectionery 1 3 8.159 8.159 291 5 220 11 13 1 T 13.126 263
TerraTec (UFI) 2 L 4.750 4.750 193 16 338 L9 3 T 12.583 503
therapie - Exhibition for Therapists 2 3 2.013 2.013 136 7 120 6 2 T 7.094 71
Touristik & Caravaning 1 5 25.414  25.414 3.381 L 1.146 289 93 16 P 77.903 545
Z - Subcontracting Fair 1 3 5.234 5.234 1.330 24 463 143 T 4.522 430
LILLE (F)
e e L o 7 2 6.813  6.813  4.226 20 387 245 32 13 T 6.177  2.626
e g R e o 7 2 6.812 6812  3.937 19 365 220 36 70T 6.726  2.967
LIMOGES (F)
Limoges multi branch fair 1 10 18.840 7.230 126 11.610 7 389 8 P 81.688
Lisbon (P)
ALIMENTARIA LISBOA - International Food Exhibition (UFI) 2 L 21.796  21.796 7.559 15 583 210 190 180 T 36.269 911
ARTE LISBOA - Contemporary Art Fair 1 5 4.239 4.239 1.062 7 73 25 P 14.416
AUTOCASIAO - Second-Hand Cars Exhibition 1 3 5.031 5.031 1 29 P 15.968
BTL- Lisboa Travel Market (UFI) 1 5 17.235 17.235 4.605 27 560 194 410 269 TIP 52.154 830

(UFI): Recognized by UFI - The Global Association of the Exhibition Industry  + Ascertained by representative sampling A For the definitions see page 8 * not audited
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Rented Space (sq.m.) Eﬁgl'l!’(')tv“”ﬁ ;’:é"tr'l" b Represented firms

Halls Open Air Admis-
sion for
Interval | Duration from ... Tradel
Years DEV Total Total Foreign  Total Foreign Countries  Total Foreign  Total Foreign  Public Total A ForeignA

EUROPAPER - International Exhibition of Stationery,
Gift, Educational Material, Decorative Arts, Fine Arts 1 L 7.686 7.686 2.530 5 273 115 73 72 T 10.174 133
and Party Articles

EXPONOIVOS LISBOA 1 3 4356  4.356 1 275 p 34.243

FIA LISBOA - International Handicraft Exhibition (UFI) 1 9 12.609 12.609  3.525 34 580 189 2 1 P 116.104 25
ot ensten o L e sas T S T
:cﬁ;l\#g\éllxe—glrl}sirr?gtional Trade Show Innovative Solutions 1 L 1.594 1.594 400 3 42 2 T 11.161 251
INTERCASA '(U"F‘I'ger"a“o"a' bt i L il 1 6 18.756 18.756  1.123 4 346 u7 34 32 TP 71.437 45
Rl ORES - imternational Exhibition of 1 4 7.816  7.816 814 4 177 31 21 a7 incl. in IN'NOVA
MUSICALIA - Music, Lighting, Sound and Video Trade Fair 2 L 3.177 3.177 1.553 3 80 29 257 253 TIP 16.575 28
NATALIS - Lisbon Christmas Fair 1 9 2,043 2.043 117 6 162 10 p 18.999

g{‘n”; 'Cc’;';’;fgr']r:i"r;‘gg‘g’g?t“aar'] g’;ﬂ?gﬁ?ngfp%%iy?ugﬁ)cam' 1 9 25.053  25.053  9.176 6 406 121 194 181 P 90.599 19
PORTUGAL EVENTOS 1 3 1251 1.251 1 90 92 T 2.647
gﬁ%USRaEf’ét;'(TfFel;"a”O”a' Sl ot Sae. gy 2 4 7.030  7.030  2.173 5 254 63 280 276 T 16.847 204
SIL - Lisbon Real Estate Exhibition 1 4 8.093  8.093  1.338 4 206 I 61 30 TP 19.976 279
Iglnqs?ngﬁJnSIFgﬁc(lljél)ROR SK ~ International Building and 1 5 28.865 28.865  8.379 8 841 294 268 35 T 47.140 672
TPl - international Fair of Technologies and 1 4 7137 737 2.275 7 341 78 234 200 T 11.226 318
Lleida (E)

CUCALOCUM 1 3 731 1 33 p .
EUROFRUIT/Equipment, Machinery, Techniques and Servi- 1 3 2.169 240 1 85 9 119 47 P o

ces for Fresh Fruits

(UFI): Recognized by UFI - The Global Association of the Exhibition Industry  + Ascertained by representative sampling A For the definitions see page 8 * not audited
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Rented Space (sq.m.) Eﬁgl'l!’(')tv“”ﬁ ;’:é"tr'l" b Represented firms

Halls Open Air Admis-
sion for
Interval | Duration from ... Tradel

Years DEV Total Total Foreign  Total Foreign Countries  Total Foreign  Total Foreign  Public Total A ForeignA
FERIA DE EMPRESAS SIMULADAS 1 5 2.936 698 180 2.238 11 60 16 T 37.642 134
LLEIDANTIC/Antiquities Fair 1 3 731 731 1 25 P 1.296
kjl-glc?]/}\r?tcelslt?/astjeg?‘gi?-hand Vehicles and Agricultural 1 4 7.360 L416 2,944 1 46 p o
MUNICIPALIA 2 L 13.457 8.221 189 5.236 16 250 9 228 153 T 10.462 104
gﬁlé)ge[r):r#gxilgls I;crllléivr\)lment and Services for Weddings 1 3 1.379 1.379 1 86 P 1.450
SANT MIQUEL-AGROQUALITAT 1 5 17.597 3.058 279 14.539 36 14 201 18 131 37 T 37.642 134
Longarone (BL) (1)
MIG - International quality ice-cream exhibition 1 L 6.658 6.450 1.328 208 18.319 5.025
Lorrach (D)
REGIO - Reg. Consumer Exhibition 1 10 12.128 8.701 554 3.427 76 8 537 45 16 74.750  11.885
Lugo (E)
EXPOLUGO 1 5 3.653 3.653 1 55 TIP *
LUGOSTOCK 1 3 1.736 1.736 16 2 60 1 TIP 4.812
LYON (F)
ALLIANCE - The european subcontractors event (UFI) 1 L 3.869 3.869 369 10 314 37 36 T 6.656 99
o L L e I IR e 2 4 10.826  10.824  2.706 15 305 79 37 13 T 23.371 307
Lyon international multi branch fair (UFI) 1 11 34.924 34924 1.751 20 1.179 146 71 17 P 320.402
FIONMODETITY = Modelingerle, beachwear, 1 3 28.637 28.637 21132 48 869 656 68 CER 19.373  11.120
Lyon motor show 2 12 27.087  27.087 147 9 110 2 37 37 P 264.076

(UFI): Recognized by UFI - The Global Association of the Exhibition Industry  + Ascertained by representative sampling A For the definitions see page 8 * not audited
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Rented Space (sq.m.) Eﬁgl'l!’(')tv“”ﬁ ;’:é"tr'l" b Represented firms

Halls Open Air Admis-
sion for
Interval | Duration from ... Tradel

Years DEV Total Total Foreign  Total Foreign Countries  Total Foreign  Total Foreign  Public Total A ForeignA
Z;Rh":ﬁi;i(')'l‘qtajgla)”°”a' hotel'catering and food trade 2 5 46.220 46.220  5.730 A 1574 273 283 120 T 148.908  8.907
ggmﬁ‘r‘l':s(JHT)he 8th European Trade Show of Transport 2 5 40.427  39.322  8.653  1.105 16 400 8L 310 56 T 31.600  6.116
Madrid (E)
ALMONEDA/Antique and Art Galleries Fair 1 9 7762 1.762 90 2 231 3 p 13.159
ARCO/International Contemporary Art Fair 1 5 22.052  22.052 11.181 33 361 218 P 26.853
AULA/International Educational Opportunities Exhibition 1 5 10.667 10.667 576 14 237 45 75 33 P 7.445
BELLASALUD // Beauty, Health and Wellness Fair 1 3 1.846 1.846 1 68 TIP 9.966
E;?P{E)ééAutumn)lFashion Jewellery and Accesories Trade 1 5 7.522 7522 587 13 301 23 125 66 T 86.730 5.048
EE"S]H{LE])F(I)(SP”"Q’ Fashion Jewellery and Accesories Trade 1 5 7.468  7.468 478 13 296 19 118 65 T 89.381  5.440
BROADCAST 2 4 10.865  10.640 339 225 30 178 14 579 503 T 16.256 515
CASA PASARELA 1 4 4621 4621 182 2 72 3 TP 2.59%
g'rfg‘n)évcv'gg‘r(é\a‘ﬁ‘mf))’ Ltz oz s, SUusinizL 1 4 1.817  1.817 576 10 49 15 T 25.215  2.615
g'gg‘rt)évcv'g;‘r(égif?&;{;”tema”o”a' LR, STEEEE, 1 4 2243 2.243 439 10 6l 15 T 30.096  3.056
CLIMATIZACION (UFI) 2 4 55.621  55.621  5.150 34 713 147 868 ut T 68.707  5.935
EKUMENE / Lounde of Liturgy, Imagenery and Patrimony 1 L 912 912 42 L 55 L P *
N TR Nl CIAL PUERTA DE EURDPAM! WWedding 1 3 6111 6111  1.311 9 162 31 T 1.884 132
gsrgﬁéhélﬁ.i&owsternational show of prints and contemporary 1 5 3.620 3.620 400 8 124 13 TP o
g?r;gs'r?igﬂﬂ’éﬁgﬁ%ﬁ?ﬁg‘ﬁﬁ’fgﬁdr";gma“"”a' Fair 1 3 1529  1.529 293 7 112 23 T 550 76
EXPOFRANQUICIA/Franchising Trade Fair 1 3 5395  5.395 348 6 182 11 TP 12.335 210

(UFI): Recognized by UFI - The Global Association of the Exhibition Industry  + Ascertained by representative sampling A For the definitions see page 8 * not audited
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Rented Space (sq.m.) Er’:gl'l!’(')tv“’”: ;’:i"tr'l" b Represented firms

Halls Open Air Admis-
sion for
Interval | Duration from ... Tradel

Years DEV Total Total Foreign  Total Foreign Countries  Total Foreign  Total Foreign  Public Total A ForeignA
Eé(ﬁ?tll.lnl\:cGaUt.iQéEa'ir—Congress for languages, cultures and 1 3 8L0 8L0 99 7 57 6 P o
EXPO-0CIO/he Leisure Fair 1 9 22344 22.223 342 121 11 418 22 . p 31.839
E)J(;())OPTICAIInternational Optics and Optometry Exhibition 1 9 7.260 7.260 508 14 128 30 156 130 T 8.240 622
EXPORECLAM/Professional Show on Especiality Industryand 4 3 11.097 11.097  1.116 11 301 40 2 il o 7.531 551
IEEEi?s@NC%ﬁLngeﬁc?sEdReEﬁggg\;? (se celebra en el Palacio de 1 3 6.875 6.875 802 136 2% o T o
FERIA INTERNACIONAL DEL MUEBLE DE MADRID/International 1 5 73.440  72.605  9.646 835 33 625 114 303 128 T 52.723  2.451
FERIARTE/International Art and Antiques Fair 1 9 10.846  10.846 633 9 217 12 P 22.126
FITNESS/Fitness Industry and Sports Facilities Show 1 3 9.604 9.604 658 7 150 13 TIP 15.629 182
FITUR/International Tourism Trade Fair (UFI) 1 5 84950 84788  16.421 162 104 2.070 657  7.893  1.694 TP  153.801  14.292
GENERA 2 3 5932 4.932 869 22 151 31 192 136 T 9.405 689
HABITALIA 1 9 7182  7.182 34 2 83 1 p 20.254
HOREQ/Hotel and Restaurant Equipment Show 2 4 17521 17.521  1.180 29 351 35 460 291 T 13.610 477
HOSTELEQUIP 2 4 7.648  7.648 220 5 169 5 4.858
{,sgﬁégYE‘)‘(ﬁg;‘tli‘g;”(){J';};‘ema”O”a' [l ARTERET | g 5 16.353 15.919  3.664 434 16 506 151 T 27397 1.660
LEE?IJtEYE‘}(SigE‘t?ogr)l’J(ﬁ"F‘{f'EW- 118 20 sl Crple= 1 5 12462 12442 3.221 16 497 137 T 23371 1.605
[’:gﬁﬁf}gg@gﬁ%ﬂ:'%ﬁﬂf (Autumn)/international Fur and 1 3 5.862  5.862  1.042 8 135 39 T 21.693  3.843
ILEE?ﬁLErLFIam%ﬁOgH:N(EIE:? (Spring)nternational Fur and 1 3 5750  5.750 751 9 127 2 T 21360 3.304
I:IZIiEBaIJEII.)IPELErERIA/International Fur and Leather Fashion 1 iy £.982 £4.982 1.354 9 112 39 T 30.096 3.056
IBERWINE / Salén Internacional del Vino 1 3 6.096  6.096 533 5 251 70 144 12 T 12.150 547

(UFI): Recognized by UFI - The Global Association of the Exhibition Industry  + Ascertained by representative sampling A For the definitions see page 8 * not audited




2005 Events by Cities

e oo lvsos

Rented Space (sq.m.) Er’:gl'l!’(')tv“’”: ;’:i"tr'l" b Represented firms

Halls Open Air Admis-
sion for
Interval | Duration from ... Tradel

Years DEV Total Total Foreign  Total Foreign Countries  Total Foreign  Total Foreign  Public Total A ForeignA
'F';'ﬁG(E'gI';"ODA (Autumn)/International Women's Fashion 1 4 23.548  23.548  5.414 21 696 189 T 26.289  2.726
mé-\l)GENMODA (Spring)/International Women's Fashion Fair 1 4 25327 25.327 5064 20 639 194 T 31.340 3.182
o e e 3 o s s o om r
INTERDIDAC 2 4 3.089  3.089 100 18 88 5 114 90 T 5.286 127
INTERGIFT (Autumn)/International Gift fair (UFI) 1 5 80.177 80.127  3.870 50 47 1116 83 93t 588 T 91.374  5.318
INTERGIFT (Spring) (UFI) 1 5 80.530 80.530  3.591 46 1.111 79 908 564 T 92240  5.614
'F';Tsﬁfg"noggr(’?l‘j};‘l‘)m”)““tema“"”a' Ready-to-Wear 1 4 7117 7117 1.793 9 164 41 T 25215  2.615
::I;TFEI(?IS\/II:(I))DA (Spring)/International Ready-to-Wear Fashion 1 4 6.80L 6.80L 1.624 9 165 3L T 30.096 3.056
LNnT('jMHAO'SPi’é??‘F\;ﬁ’}ﬂg’)SWim""ea" Corsetry, Lingerie 1 4 2.084  2.084 300 6 52 16 T 25.215  2.615
JUVENALIA [Teenagers' Fair 1 11 16.500 16.500 1 30 P *
e P ;o S
LIBER/International Book Trade Fair (UFI) 1 4 6.364  6.364 446 19 333 22 298 136 P 7.887  1.845
gllelrl.v\i(cgyé\ali%roDA /Wedding and Celebration Products and 1 3 4.203 4.203 25 3 186 2 P 29.180
[’ég?r‘]‘g’r*LFé’é[r’]?oﬂ;‘;'j‘;”F)é'i?t(ﬁr;}fti°”a' footwearand 1 3 31.439 31439 5.984 18 663 183 T 21.693  3.843
&g?ﬁgﬁ%ﬂ%ﬁr%:gndggllFr;'icfzﬂglt)ionaI SETBERr AN 1 3 31.823 31.823  6.069 14 668 196 T 21368 3.305
\'feﬂ‘gfg%g”(}g’s"hagmg'ﬂgq”ipme"t anditemponentsifor 2 5 49.411  49.283  5.822 128 37 851 230 1.052 812 T 54.800  4.972
MULTIPRODUCTO SELECCION/Diverse Select Products 1 4 146,226 14.226 920 15 216 27 50 il 4554 328
PROMOGIFT/Promotional Gift Trade Fair 1 3 9.467  9.467 207 22 186 11 104 68 T 2.603 341
SAL / Semana de la Alimentacion/The Food Week 2 4 11.626 11.626 282 11 300 13 61 w7 22.392 409

(UFI): Recognized by UFI - The Global Association of the Exhibition Industry  + Ascertained by representative sampling A For the definitions see page 8 * not audited
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Rented Space (sq.m.) Eﬁgl'l!’(')tv“”ﬁ ;’:é"tr'l" b Represented firms

Halls Open Air Admis-
sion for
Interval | Duration from ... Tradel
Years DEV Total Total Foreign  Total Foreign Countries  Total Foreign  Total Foreign  Public Total A ForeignA
SALON DEL VEHICULO DE OCASION/Second-Hand Vehicle L 10 ool e - 5 60 L . 25 269
SALON INTERNACICNAL DEL CLUB DE gﬁgumm?ﬁl'ggt(ﬁsn 1 4 17.387  17.387 3 980 66 228 125 P 57.204  4.062
SALON LOOK-Hairdresser, Beauty and Complements Salon 1 2 14.182  14.182 1.203 9 331 37 1.352 433 T 73.003
SALON NAUTICO/Nautic Show 1 5 14328 14.328 323 17 163 7 146 106 P 19.849 136
%'ecl’if]xghlir']’étff;?r;‘“ a2 L G RGO 2 5 20.550 20.486  2.814 6 14 114 2 102 b5 T 19.760 980
g'g’;ﬁ?cpﬁﬂég'l‘;%iﬂft?yfor the Visual Communication and 1 3 9.671  9.671 819 17 205 25 126 38 T 12727 1.102
SIMA -Madrid Real Estate Exhibition 1 5 35.546 35546  3.160 13 434 38 118 16 TP 21213 1214
oy T S b el G nels A 1 6 40.586 39.590  2.627 996 36 48 81 734 46 T 109.962  3.255
TEXTILMODA (Autumn)Textile Fashion Fair 1 3 3445 3445 815 7 134 42 40 38 T 2.340 201
TEXTILMODA (Spring)Textile Fashion Fair 1 3 4882  4.882  1.358 10 197 75 63 59 T 3.181 270
TRAFIC/ Intemational Road Safety and Equipment 1 4 5.827  5.716 528 111 26 133 19 156 127 T 6.08L 549

Exhibition (UFI)

XVIII SALON INTERNACIONAL DEL CLUB DE GOURMETS/
Delicatessen or Gourmets Products and Beverages, 1 L 17.387 17.387 16 980 66 228 125 T 57.204 4.062
mainly Wine (UFI)

Magdeburg (D)

LBA - Reg. Building Trade Exhibition 1 3 1.789 1.606 183 1 99 TIP 5.002

LEBEN - Reg. Consumer Exhibition 1 L 2.492 2.492 1 138 P 12.256
MAGDEBOOT 1 L 2.746 2.746 40 2 105 2 19 P 13.792
Mahon/Menorca (E)

EURO-BIJOUX & ACCESORIES 1 b 0 403 9 109 33 T 386 195

(UFI): Recognized by UFI - The Global Association of the Exhibition Industry  + Ascertained by representative sampling A For the definitions see page 8 * not audited
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Rented Space (sq.m.) Eﬁgl'l!’(')tv“”ﬁ ;’:é"tr'l" b Represented firms

Halls Open Air Admis-
sion for
Interval | Duration from ... Trade/

Years DEV Total Total Foreign  Total Foreign Countries  Total Foreign  Total Foreign  Public Total A ForeignA
Mainz (D)
Rheinland-Pfalz-Ausstellung - Reg. Consumer Exh. 1 9 17.912 13.756 737 4.156 61 15 602 22 P 81.287
Malaga (E)
EQUMEDITERRANEA / International Horse Show 1 b 3.440 3.440 1 94 TIP 12.867
EXPO HISPA-MARO(C/International Horse Show 1 5 1.726 1.726 1.705 2 75 73 TIP 19.206
EE:RrLAbII\i';I\gArng(Z:Ié QESV%CREATIVOIAndaIusian Gaming and 1 3 6.875 6.875 802 o 136 2 TIp o
EEI;I%E}//\%LI??NOMICA DEL MEDITERRANEO/Mediterranean 1 L 1.500 1.500 1 87 T 2.790
FERIA INTERNACIONAL DE TURISMO CULTURAL/Tourism Fair 1 L 1.723 1.723 112 13 45 7 131 13 TIP 4.102
HOSTELEQUIP 2 L 7.648 7.648 220 5 169 5 T 4.858
MOTOROCASION/ Second Hand Vehicle Fair 1 b 16.880 7.736 9.144L 1 30 P 6.240
SALON DEL AUTOMOVIL/Vehicle Fair 1 10 19.434  10.290 9.144 1 61 P 40.357
SRAELa(I)I\éSItI\gEAEOBILIARIO DEL MEDITERRANEO/Mediterranean 1 5 8.709 8.709 1 113 " P 15.348 59
TOP CAR Y AUTOCLASICO 1 b 5.231 5.231 1 69 P 12.199
Malm (S)
Hem & Villa - Home and Villa 1 b 9.815 9.741 Th 7 333 23 P 53.306
Mannheim (D)
MANNHEIMER MAIMARKT - Regional Consumer Exhibition 1 11 71.009 37.677 3.038  33.332 219 20 1.435 82 P 379.598
MARSEILLE (F)
Marseille international multi branch fair (UFI) 1 11 57.118  24.980 2.242  26.138 1.815 42 1.332 265 36 14 P 379.830 943

(UFI): Recognized by UFI - The Global Association of the Exhibition Industry  + Ascertained by representative sampling A For the definitions see page 8 * not audited
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Messina (I)

Campionaria internazionale - Int'l trade fair
METZ (F)

Metz international multi branch fair (UFI)

Milano (1)

AF - L'ARTIGIANO IN FIERA - Int'l handicrafts exhibition
and market

B.I.T - Int'l tourism exchange

CHIBI DUE - Int'l exh.of costume jewellery, Fashion
accessories, and perfumery items (UFI)

ENOVITIS Int'l exhibition of vine-growing techniques

EUROLUCE - Lighting Fair

EXPODENTAL Int'l exh. of dentistry technology and
equipment

FESTIVITY - Toys, games and decorations

FILO - Yarns, Fibres, Textile Design, Finishing for Woven
and Knitted Fabrics (Autumn)

FILO - Yarns, Fibres, Textile Design, Finishing for Woven
and Knitted Fabrics (Spring)

Franchising & Trade

HOST - Int'l exhibition for the hospitality industry

IBTS - The International Audio, Video, Broadcasting,
Motion Picture and Telecommunications Show

IDEABIELLA - Textile Fair (Autumn)

IDEABIELLA - Textile Fair (Spring)

(UFI): Recognized by UFI - The Global Association of the Exhibition Industry

+ Ascertained by representative sampling A For the definitions see page 8

Rented Space (sq.m.)
Halls
Interval | Duration

Years Days Total Total Foreign
1 17 16.850 10.400 2.100
1 11 27.078  16.620 1.330
1 9 46.000 46.000 16.000
1 b 56.184  56.184 6.207
1 L 2.496 2.496 971
2 5 4.299 4.299 702
2 6 35.705  35.705 8.755
1 L 8.794 8.794 1.459
1 5 15.303  15.303 1.019
1 2 1.000 1.000
1 2 1.000 1.000
1 L 7.925 7.925 LT7
2 5 97.605 97.605 11.618
1 5 1.698 1.698 4
1 L 4.953 4.953 546
1 L 4.953 4.953 546

Exhibitors with
their own stands

Open Air

from ...
Foreign Countries  Total

351

216 711

1.517
713
85
108
498
285
126
50

50
190
1.218
53

71

71

* not audited

Foreign

51

65

526

141

37

14

140

81

14

10

10

18

207

14

14

Total

90

631

929

1.621

22

83

42

i

575

Foreign

40

233

363

896

67

17

19

115

Represented firms

Admis-
sion for
Tradel
Public Total A ForeignA
125.000 9.500
] 175.808
2.500.000
124.887  10.538
9.022 1.239
19.324 5.360
213.030 100.728

19.746 2.502

74,910  11.745
2.000 600
2.000 600

23.980 2.070

129.000  34.301

incl. in SMAU

incl. in MODA IN
(Autumn)

incl. in MODA IN
(Spring)




2005 Events by Cities

Rented Space (sq.m.) Eﬁgl'l!’(')tv“”ﬁ ;’:é"tr'l" b Represented firms

Halls Open Air Admis-
sion for
Interval | Duration from ... Tradel

Years DEV Total Total Foreign  Total Foreign Countries  Total Foreign  Total Foreign  Public Total A ForeignA
IDEACOMO -Textile Fair (Spring) 1 4 1716  1.716 20 54 1 }QSL}AE)MODA IN
INTEL - Int'l Electro-Technical and Electronic show 2 5 81.332  80.832 9.381 500 1.251 492 83 30 86.573  15.565
International bicycle show 1 L 21.955  21.478 2.642 L77 315 57 489 277 122.771 2.298
International furnishing Accessories show 1 6 7.048 7.048 573 164 23 *
International furnishing show 1 6 144.643 144.643  16.537 1.463 224 *
International Motorcycle Exhibition 1 6 124.104  63.984  21.737 60.120 120 731 305 839 508 552.386  15.876
MACEF - Int'l home show (Spring) (UFI) 1 L 149.194 149.194  21.642 2.562 442 712 256 86.271 12.601
MACEF- International Home Show (Autumn) (UFI) 1 b 112.888 112.888 17.615 2.136 350 381 247 65.918 9.976
MIART - International Modern and contemporary art fair 1 L 9.171 9.171 1.200 186 33 25.670
Tt SHOEVENT - International footwear exhibition 1 4 72.695 72.695 18.420 1.642 515 35 15 41799  19.399
i EVENT = B IR e Gl hEer 1 4 72.695 72695 18.420 1.642 515 35 15 41799 19.399
y;ﬂ?h;I'gtglg‘;;‘é’;rﬁ:)?tﬁ’;ﬁs' CRRIE 1 4 45.000 145.000  20.000 747 439 470 420 31974 20373
MIFUR - International fur and leather exhibition 1 5 23.500  23.500 6.500 286 107 9.818 4.580
MILANOVENDEMODA - Fashion (Autumn) 1 L 7.879 7.879 2.594 272 87 9.065 2.794
MILANOVENDEMODA - Fashion (Spring) 1 L 9.441 9.441 2.224 296 72 9.149 2.869
MIPEL - Autumn 1 L 17.379  17.379 3.406 374 100 100 26 20.614  12.420
MIPEL -International leather goods market (Spring) 1 L 17.379  17.379 3.406 374 100 100 26 20.614  12.420
MODA IN - Textile Fair (Autumn) 1 L 14.813  14.813 2.860 456 42 27.512 8.050
MODA IN -Textile Fair (Spring) 1 L 14.813  14.813 2.860 456 42 27.512 8.050

(UFI): Recognized by UFI - The Global Association of the Exhibition Industry  + Ascertained by representative sampling A For the definitions see page 8 * not audited




2005 Events by Cities

Rented Space (sq.m.) Eﬁgl'l!’(')tv“”ﬁ ;’:é"tr'l" b Represented firms

Halls Open Air Admis-
sion for
Interval | Duration from ... Tradel
Years DEV Total Total Foreign  Total Foreign Countries  Total Foreign  Total Foreign  Public Total A ForeignA
MODAPRIMA - Int'l exh. of fashion collections and acces-
sories (Winter) 1 3 1.907 1.907 329 80 24 1.578 976
MODAPRIMA - Int'l exh. of fashion collections and acces-
sories (Summer) 1 3 1.907 1.907 329 80 24 1.578 976
RICH/MAC - Int'l chemistry exh. - Int'l show on equipment
for chemistry, analysis, research, control and biotechno- 2 L 19.320 19.320 621 13.310
logies
SHIRT AVENUE - Textile Fair (Spring) 1 4 2282 2.282 390 32 5 %g‘;'r'"ig)MODA IN
SHIRT AVENUE - Textile Fair (Autumn) 1 4 2282 2.282 390 32 5 }Rﬁ'{uigr%(’m 1t
SI - SPOSITALIA COLLEZIONI - Int'l Exh. of Bridal and Cere-
monial Clothing 1 L 7.064 7.064 1.415 136 30 5.063 1.496
SIMEI -Int'l exh. of enological and bottling equipment 2 5 37.791  37.791 2.391 580 58 170 94 31.650 8.250
SMAU Int'l exh. of ICT & consumer electronics 1 5 22.467 22.337 1.200 130 401 81 76 28 170.282 1.040
Visual Communication - Book Industry, Printing Industry 1 3 13.026  13.02& 2.166 278 47 229 178 19.134 2.184

and Graphics

VITRUM Int'l exh. of machinery, equipment and systems
for flat, hollow, manufactured and processed industrial 2 L 28.558  28.558 6.715 405 146 33 23 16.018 5.915
glass products

Modena (I)
Fashion shoe & Leather Goods - (Summer) 1 3 1.496 1.496 112 71 L 1.900 190
Fashion shoe & Leather Goods - (Winter) 1 3 2.304 2.304 160 111 9 3.073 520

MollerussalLleida (E)

A e et I
érllji'l'r?él'rA;RDORlVehicle and Second Hand Agriculturalist Ma- 1 3 5365 3.385 1.980 1 33 P *
ﬁl;p%ﬂ\?//gﬂilggsu;trz?IT?unctlj(SAgriculturalist Machinery, Second 1 3 8.417 3.570 4847 120 2 50 1 P «
EXPOCLASSIC/ Historic and Classic Vehicles,Collectionism Ex- 1 2 928 928 168 3 39 8 P *

hibition

(UFI): Recognized by UFI - The Global Association of the Exhibition Industry  + Ascertained by representative sampling A For the definitions see page 8 * not audited




2005 Events by Cities

Interval
Years

SANT JOSEP/Agricultural Machinery and Agricultural-Food 1
Exhibition
MONTPELLIER (F)
Montpellier international multi branch fair (UFI) 1
SITEVI - International trade exhibition of equipment and
techiques for vine and fruit growing and wine-making 2
sectors
Moscow (RU)

All-Russia Exhibition of Sci-Tec Projects of the Youth /NTTM 1

Analyticaexpo (UFI)?) 1
Baby Teen Style tv;rLcaera
Bytchimexpo 1
Care Mother and Child 1
Climate World 1
Dacha. Garden. Kitchen garden 1
Domexpo (UFI) tv;ILcaera
Dry-Cleaners & Laundry 1
Expoclean 1
ExpoElectronica Moscow (UFI) 1
Federal Exh