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Change in the global
scenario and new
opportunities for the
trade fair sector




UFI's 5 topics to watch in 2016

What's after and beyond globalisation?

= The state of the global economy

= Venue and event security

= 020 — Online to offline (a.k.a. digitisation)
= Developments in China

= Venue Investments




The Global Economy

What's after and beyond globalisation?




The New Normal Uf|
Health, Safety, and Security

Association of the
Exhibition Industry




The Digital Transformation Uﬂ

Growth Driver of the Future, or else...?

OFFLINE to Online (to OFFLINE)
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The rise of China. Ni
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Venues, operational needs, and a Government Plan




Venue Investments. Ufl
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New, bigger, better venues — everywhere.
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Global Exhibition Barometer
16" edition (January 2016)

A UFI report based on the results of a survey conducted in December 2015
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Top issues: global results
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State of the Global Competition Internal Impact of Competition Regulatory / Other
economy in economic from within the  challenges digitalisation with other Stakeholders
home market developments industry media issues
o, o,
5% 80% ., 61% _ %
30% 430, o 45% 39% 299 go, 29%  27%
Human I Finance I Other IRespondinglNew digita|' Internal Ilnternetl Social I Virtual I Other I ISustainabiIityl Health & I Other
resources to customer products  processes media  trade safety
digitalisation shows
needs

(multiple answers possible)
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Detailed results for ITALY (10 answers)

How do you expect your turnover to change when Top issues (I : global)
comparedto the same period the previous year? 339
Idon’tknow 7%
25%49
I increase 17%  17%
13% 3%  13%
. Decrease: 8%
less than 10% 4% 4% 3%
0% 0% 0%
. Decrease: . . . . T . .
10% or more State ofthe ~ Global ~ Competition Internal ~ Impactof Competition Regulatory/  Other
economyin economic fromwithin challenges digitalisation with other Stakeholders
H12016 H22016 H12017 home marketdevelopmens the industry media issues
Operating profits comparedto the previous year Have you expanded security measures around your exhibitions /

your venues in recent months?

0 don’tknow
17% Additional screening at entrances FOR VISITORS — 38%

33% B Loss .
Additional controlson site during the event 13%
Reduced by -
50% [] more than 50% Additional information forattendees [ 25%
o ]
34% def,%ifd by Additional screening at entrances FOR EXHIBITORS | 0%
-50% ]
Checking lists of pre-registered participants in liaison I o
51%2/'9 (b:tr;%;”) with the police/defence authorities | 25%
-10%an
’ ’ Other measures | 0%
Increase of more .
than 10% No additional measures 38%
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The Trade Show Triangle

...the balance is shifting

Trade

Branding

Content
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Evolution of the show floor Ufl
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ConFex Model, Content on the rise

Respondents considered nearly all of the ‘Market’ .
scenarios presented in the survey to be op iti JWC

The Confex event model (merge
- of trade fair and conference) will
Opportunity gain in importance

Likelihood vs Threat/Opportunity matrix:

Content providers will be more
relevant as partners for our
industry

Africa will be the focus region of
major international organizers
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Likely

%O\ Most likely
>

Private equity will expand their
reach into our industry

More US organizers will be active
abroad \ Owners of huise data hacec will
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Headquarters:
17, rue Louise Michel

F-92300 Levallois-Perret
France

Tel: (33) 1 46 3975 00

Fax: (33) 146 3975 01
E-mail: info@ufi.org

Asia/Pacific Office:

Suite 4114, Hong Kong
Plaza

188 Connaught Road
West Hong Kong, China
Tel: (852) 25256129
Fax: (852) 25256171
E-mail: asia@ufi.org

Middle East/Africa
Office:

Expo Centre Sharjah,
UAE

Tel: (971) 6 599 1352
Fax: (971) 6 599 1352
E-mail: mea@ufi.org



Suggestions by the Chinese State Council on promoting .
the exhibition industry JWC

“The exhibition industry is playing an increasingly important

role in social and economic development of our country“

Coordination and allocation of exhibition centers and expositions nationwide
Reduction of obstacles that affect fair market competition

Rationalization of the relationship between government and market
Reduction of government exhibitions

Establish standards of venue safety, management and services

Support domestic organizers to “go global” and hold exhibitions overseas
Protection of intellectual property rights

Subsidies to SMEs for domestic and overseas exhibitions

Optimize custom clearance for exhibition products

V V V V V V V V V V

Provide training and education for (future) employees in the exhibition industry

WWW.jwc.eu.com
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