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 Why ASEAN – a new business opportunity  

    for trade fair sectors 

 Staging your business in Thailand to accelerate   
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1. WHY ASEAN? 
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The New Economic Powerhouse 
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Indicators AEC Comparison 
Market size (2013) 625 million > EU’s (507 mil.) 

(Combined) GDP Euro 2 trillion >India’s, >Russia’s 

Real GDP Growth (2013) 5.2% > EU’s (0.1%) 

International Merchandise 
Trade 

Euro 2.2 trillion 

FDI inflow Euro 104 billion 

International tourist arrivals 98 million = Thailand is ranked as no.10 

international tourism 
destination 

ASEAN Economic Outlook  
Fast Facts about ASEAN 
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ASEAN’s Major Trading Partners 

Source from www.aseansec.org 

Trade partner 

country/region 

Value Share to total ASEAN trade 

Exports Imports Total trade Exports Imports Total trade 

ASEAN 296,000.7 249,333.3 545,334 26.0 22.4 24.2 

China 136,697.2 177,396.1 314,093.4 12.0 16.0 14.0 

EU-28 111,506.4 109,140.7 220,647.2 9.8 9.8 9.8 

Japan 110,098.7 105,654.6 215,753.3 9.7 9.5 9.6 

USA 102,613.1 82,751.7 185,364.8 9.0 7.4 8.2 

Korea 47,335.1 73,606 120,941.1 4.2 6.6 5.4 

Taiwan 31,784.4 59,340.3 91,124.7 2.8 5.3 4.0 

Hong Kong 73,556.9 11,771.2 85,328 6.5 1.1 3.8 

Australia 40,796.3 20,190.6 60,986.9 3.6 1.8 2.7 

India 37,578,5 23,233.1 60,811.6 3.3 2.1 2.7 

Total top ten 

trade partner 

countries 

987,967.3 912,417.4 1,900,384.8 86.7 82.1 84.4 

Others 151,100.75 199,104.5 350,205.4 13.3 17.9 15.6 

Total 1,139,068.1 1,111,522 2,250,590 100.0 100.0 100.0 

Value in million Euro Top ten ASEAN trading partner 2013 
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Trade between EU and ASEAN 

39.4 
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EU imports from ASEAN 
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Trade between EU and ASEAN 

Million Euro 
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2. Why ASEAN – a new business 

opportunity for trade fair sectors 
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3. Staging business in  

to accelerate growth in ASEAN 
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Strong Macroeconomic Fundamental 

Ranked 106th of World’s GDP 
(Per Capita)  Center of many strategic industries 

World’s Ease of Doing Business No 18  

Ease of Doing Business No. 5 in East Asia & 
Pacific 

Source by World Bank, IMF  

Competitive 
Corporate income tax 

Strong government support  

Good Infrastructure 
Capable  & Skilled Labor 

70 Million Populations 
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Thailand update political situation 
 

Phase I: To achieve national reconciliation 

Phase II: To appoint interim PM, cabinet’s member 
and draft new constitution 

Phase III: A general election under a democratic 
system  
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Thailand  

India 

China  

Oceania 

North America 

South America 

Europe & UK 

Middle East  

Strategic location 
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GMS 
Greater Mekong Sub Region  

(Myanmar, Cambodia and Vietnam) 
Populations 320 million   

BIMSTEC  
(Bangladesh, Bhutan, India, 

Myanmar, Nepal,  Sri Lanka, and 

Thailand) 
Populations 1.3 Billion 

IMT – GT  
The Indonesia-

Malaysia-

Thailand Growth 

Triangle (IMT-GT) 

Populations 70 

Million 

 

 

 

ACMES 
The Ayeyawady - Chao Phraya - Mekong 

Economic Cooperation Strategy 
(ACMECS)  
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Greater Mekong Sub-Region Economic 
 Corridor 
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Next destination for leading  
regional trade fairs 
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Country Estimated Annual 

Size in M2 

Percentage Estimated 

Annualized 

Revenues (EUR) 

Percentage 

Thailand (77) 506,250 30.7% 156,291,540 29.2% 

Singapore (93) 329,250 20.0% 177,142,629 33.1% 

Malaysia (77) 300,000 18.2% 92,534,800 17.3% 

Indonesia (51) 203,000 12.3% 44,517,301 8.3% 

Vietnam (57) 158,750 9.6% 42,292,489 7.9% 

Philippines (44) 151,250 9.2% 22,348,933 4.2% 

ASEAN’s Total (399) 1,648,500 100.0% 535,127,694 100.0% 

ASEAN’s Major Trade Fair Markets by Estimated Net M2 
Sold and Estimated Revenues in 2013 

Source: Adjusted from UFI, the trade fair industry in Asia 10th edition 
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BITEC = 36,000 sqm.  IMPACT  = 137,000 sqm. CENTARA = 5,403 sqm. 

PARAGON HALL = 7,800 sqm. QSNCC = 13,971 sqm. PEACH = 6,925 sqm.  

Royal Phuket Marina  
PSUICC = 4,880 sqm. CHIANG MAI = 8,505 sqm. 
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Thailand’s Exhibition Industry (Hall Capacity) 
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Oversea visitors Ranking 
by nationality  

1. Malaysia 
2. Japan 
3. India 
4. Vietnam 
5. China 
 

2012  2013  

1. Malaysia 
2. India 
3. Singapore 
4. Japan 
5. Vietnam 

 

1. Japan 
2. Malaysia 
3. China 
4. Singapore 
5. India 
 

2014  

Property of TCEB for AEFI members only 



Credit Photo : VERB, campaign for the Prime Minister’s Office 

Wheels of opportunities, right here! 
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ASEAN Economic Community ( Business )  

Singapore 

Thailand/ 
Malaysia/ 

Indonesia/ 
Philippines/ 

Vietnam 

Brunai 
Cambodia 

Laos 
Myanmar 

Service  

Production  

Resource 

:  Financial Services 
 
:  Education 
 
: Tourism and Aviation 
 
:  Fashion 
 
:  Food 
 
:  Automotive 
 
:  Logistics/Transportation 
 
:  Agriculture and Fisheries 
 
:  Wood 
 
:  ICT and Healthcare 
 
:  Electronics 
 
:  Rubber 
 
:  Energy 
 
:  Construction  
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          ASEAN 5 Priority Industries to AEC 

Thailand Potential Industries 

Transportation ICT  Energy  Education & Culture  Tourism  

       ASEAN Future Trend  

Growth of Aging 
Population  

SMEs spur intra-ASEAN 
Trade 

High Value Added Boom  

Food/ 
Agri/Agro/Ru

bber 

Automobile & Auto 
Parts 

/Transportation/Log
istics 

Construction/Arch
itect 

Energy  Jewelry  Tourism   Medical  Machinery ICT 

Rise of the Middle Class 
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          Matched Industry between Italy - Thailand 

Thailand Potential Industries 

Food/ 
Agri/Agro
/Rubber 

Construction
/Architect 

Energy  Jewelry  

Automobile & 
Auto Parts 

/Transportation
/Logistics 

Tourism   Medical  Machinery ICT 

Automobile/ 
Aerospace 

Textiles/ 
footwear 

Tourism   Energy 
Food 

processing  
Machinery 

Medical/ 
chemicals  

 
IT Jewelry  

Italy Potential Industries 
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International players in Thailand 
Name  Profile Country of origin 

Thaifex  Food& Beverage, Food 
Technology and retail & 
franchise  

Germany – Messe 
Cologne & 
Department of 
International Trade 
Promotion   

Bevtec Asia  Drink Manufacturing  Germany – Messe 
Dusseldorf  

T- Plas Plastic & Rubber 
Manufacturing 

Germany- Messe 
Dusseldorf  

Packprint 
International  

Packaging& Printing 
Machinery  

Germany – Messe 
Dusseldorf  

Medical Fair 
Thailand  

Hospital, Medical & 
Rehabilitation Equipment 
& Supplies  

Germany – Messe 
Dusseldorf  

Wire & Tube 
Southeast 
Asia  

Wire & Cable, Tube 
Manufacturing  

Germany – Messe 
Dusseldorf 
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International players in Thailand 
Name  Profile Country of origin 

SIMA ASEAN 
Thailand 

Agriculture & 
Livestock 

France – Paris (JV 
with IMPACT) 

VIV Asia Animal Husbandry & 
Processing 

The Netherlands 
(JV with VNU) 

ASEAN Power 
Week 

Power Generation 
Industry 

England 

PULIRE ASIA 
Pacific  

Cleaning Industry Italy - Milan 

Beyond Beauty 
Asean Bangkok 

Beauty & Cosmetics England - London 
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PULIRE ASIA Pacific 

PULIRE ASIA Pacific 2016 (the 2nd edition) is                                                 
a dedicated international exhibition industry                                          
platform showcasing the latest professional cleaning and hygiene 
technology, solutions and trends for the institutional and industrial 
cleaning sectors in the Asia Pacific region. 
Statistics:  7,764 visitors; 5,978 local and 1,786 International 
   150 companies  
   5,000 square meters 
Organizer:  Afidamp Servizi and IMPACT Exhibition Management               
                     Co., Ltd. 
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Thailand’s 5 focus industries 

Food & 
Agriculture 

Automotive 
& Auto 
parts 

Energy 
Infrastructu

re 
Health & 
Wellness 
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4. TCEB,  

your recipe for success in 
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E&E Mission & Role 

Driving country’s trade & revenue through 
exhibitions & events platform 

More trade shows, 
More visitors, 

More trade volume 

 uplift Image of 
business platform 

in ASEAN 

Industry 
development & 
competitiveness 

TCEB : a government agency under Prime 

Minister’s office dedicated to the promotion of 

Thai’s MICE industry 
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MICE PERFORMANCE 2014 

919,164  
TOTAL VISITORS 

TOTAL REVENUE 

High Quality  

Visitors  

2.27 Billion  
Euro 
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Performance 2014 

3,148 Euro 

 
Average Spending per trip 

3 Times 

Almost, the amount of average 
tourist visitor spending 

Contribution of total MICE Visitors 17% 

382 Million Euro* 
(- 13.17% from target) 

Direct Spending of international trade visitor 
 

* (October 2013 – September 2014) 

157,996 pax 
(- 1.18% from target) 

* (October 2013 – September 2014) 
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GLOBAL BUSINESSES AND LOCAL EXPERTS  
LINK TO BOOST BUSINESS EVENTS SUCCESS 

DESTINATIONS 

BUSINESSES 

PEOPLE 
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NEW SHOW PACKAGE:  

FIRST LAUNCH IN JAN 2015 





THANK YOU 
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